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Foreword 

Foreword by Andy Reed, OBE, Chair, Leicester-Shire & Rutland Sport 

Leicester & Leicestershire is one of the premier locations for sport 

& physical activity in England, and can justifiably lay claim to being 

England’s 'County and City' sporting capital.  

It therefore gives me great pleasure to introduce this Sport & 

Physical Activity Economic Growth Plan on behalf of the Leicester & 

Leicestershire Enterprise Partnership (LLEP) and Leicester-Shire & 

Rutland Sport (LRS). The Plan, which has been informed by extensive 

consultation with partners across the sector, contains a 

comprehensive analysis of the Sport & Physical Activity Sector, and 

clearly and sets out how we can maximise the economic contribution 

of the sector to the LLEP economy. 

Leicestershire is leading the way again, as this Growth Plan is the first of its kind for the Sport & 

Physical Activity sector in England.  

Whilst the social and health benefits of sport & physical activity have long been recognised, this Growth 

Plan demonstrates that the sector is a major driver of economic growth in its own right and 

persuasively makes the case for further investment to build on our world class expertise and assets. 

With Leicester City’ historic Premier League success attracting media attention all over the world, 

Leicester & Leicestershire’s profile has never been higher, and there has never been a better time to 

showcase our sport & physical activity strengths. This includes our internationally renowned 

professional and elite sports clubs, our world class venues, our world-leading university research and 

training capabilities, our cluster of sport national governing bodies at SportPark, and our innovative 

businesses operating across this diverse sector. The sector also has a strong local supply chain: 

Leicester & Leicestershire-based businesses won more contracts to supply the London 2012 Olympics 

than any other county in the East Midlands. 

Sport & physical activity is part of its Leicester & Leicestershire’s psyche, DNA and culture. It is also 

an integral part of our economy, and with the market for sport & physical activity expected to grow 

more rapidly than the overall economy, this Growth Plan will help to put Leicester & Leicestershire 

in pole position to exploit the new opportunities that this will present. 

Delivering the Growth Plan, and ensuring that its ambitious goals are met, will require collaboration 

between a range of partners both within the LLEP area and elsewhere. I look forward to working 

together to drive the sector forward to ensure that Leicester & Leicestershire remains a champion 

location for sport & physical activity.  

 

Andy Reed, OBE 

Chair of Leicester-Shire & Rutland Sport 

LLEP Board Member Champion for Sport & Physical Activity 
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Executive Summary 

Importance of the Sport & Physical Activity Sector 

The Sport & Physical Activity sector is unique in its contribution to the economy of the LLEP area. It 

is different due to the extent of its indirect as well as its direct socio-economic impact. Sport & physical 

activity as an economic sector generates far more than GVA and employment. It also has a direct 

impact on communities, in terms of social inclusion and community regeneration, and the health & 

wellbeing of individuals (as far as participation is concerned). It is also an important market for other 

key LLEP growth sectors such as creative Industries, food & drink, textiles, advanced manufacturing, 

distribution and logistics, financial & professional services and tourism & the visitor economy. 

Leicester and Leicestershire is one of the premier locations for sport & physical activity in England. In 

fact, Leicester can justifiably lay claim to being the current sporting capital of England in relation to 

professional club representation. Leicester is the only English city outside London which is home to a 

Premier League football club (Leicester City, the newly crowned Premier League Champions), 

Premiership rugby club (Leicester Tigers) and a first class county cricket club (Leicestershire County 

Cricket Club). Leicester was a host city for the 2015 Rugby World Cup, with three pool stage matches 

taking place at the King Power Stadium. Leicester & Leicestershire is also home to elite clubs in 

basketball (Leicester Riders), speedway (Leicester Lions), netball (Loughborough Lightning), hockey 

and badminton. 

Leicester & Leicestershire regularly hosts major motor racing events at Donington Park and Mallory 

Park, horse racing at Leicester Racecourse and other sporting events such as the Rally of the Midlands, 

which all contribute to improve the image of the area and generate economic activity. The new 

Community Sports Arena, home of the Leicester Riders, provides Leicester & Leicestershire with a 

state-of-the-art 3,000 seater indoor arena. In addition, Leicester & Leicestershire is home to Stoney 

Cove (National Scuba Diving Centre), Leicester Outdoor Pursuits Centre (climbing, shooting and 

watersports), whilst the National Forest has been the venue for triathlon and off-road cycling events. 

The LLEP area contains high quality university sporting facilities. Loughborough University is an 

internationally renowned institution for sport, and was awarded UK University of the year for sport 

in 20141. The University’s research specialisms include the School of Sport, Exercise and Health 

Sciences and Sports Technology Institute. The university has the country's largest concentration of 

world-class training facilities across a wide range of sports. National centres for many sports are 

located at the university, including national performance centres for athletics and cricket, and the 

university has been selected as one of six host venue for a women’s cricket super league team. Sport 

Park is home to a cluster of NGBs. In total, more than 1,000 sport jobs (excluding academic jobs) are 

located at the university. Loughborough University is also home to the new National Centre for Sport 
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and Exercise Medicine in the East Midlands. Leicester University and De Montfort University (DMU) 

also have a range of sport facilities and academic expertise. DMU is home to the International Centre 

for Sports History and Culture and expertise in sports law and sports management, and Leicester 

University houses the Centre for the Sociology of Sport. In addition, Leicester University & Hospital 

Trust specialises and conducts research in to preventative illness, including physiology and genetics. 

The LLEP area also has a number of FE Colleges with sports course specialisms, including, Leicester 

College, Brooksby College, Regent College and North Warwickshire & Hinckley College 

Scale of Leicester & Leicestershire Sport & Physical Sector 

Sport England has developed a definition of sport based on Standard Industrial Classification (SIC) data 

and a model that enables consistent comparisons to be made across local authority areas and between 

LEP areas. The model sectors include: sport goods & equipment manufacturing and retail, renting & 

leasing of sports goods & equipment; sports-related broadcasting and gambling, operation of sports & 

fitness facilities; sports clubs; and other sport activity such as racing stables, sports leagues and 

regulation, sports promotion etc. Based on the Sport England SIC definition, in 2015 there were 460 

VAT and/or PAYE registered Sport & Physical Activity Sector enterprises (public and private) across 

the LLEP area, up from 390 in 2010 (18% increase, compared to 17% increase for England as a whole). 

The LLEP area accounts for 1.70% of the England total in 2015. 

There are also some firms that are outside the Core Sport & Physical Activity Sector, but provide 

specific sport & physical activity goods and services. A further 30 enterprises in the LLEP are involved 

in manufacturing of motor vehicles, motorbikes, bicycles, weapons & ammunition and sporting boats, 

and 60 enterprises involved in sport education and recreation (outside statutory provision), bringing 

the overall number of Sport & Physical Activity focussed enterprises to 550. 

The LLEP area also has a variety of strengths in the sport & physical sector supply chain. Some 78 

Leicester & Leicestershire-based businesses won 176 contracts to supply the London 2012 Olympics, 

the highest of any county in the East Midlands, worth more than £110m in total, across a very diverse 

range of goods and services, including events management, steelwork, surveying services, barge 

transportation services, aerial photography, drainage, pet food bags, swimming pool pumps, costumes 

for the opening and closing ceremonies and nightwear, underwear, infant wear and socks. Several 

companies successfully helped to deliver some elements of the Olympic Park, including turf, cladding 

and terrace units. 

According to the Sport England model, in 2013 (the latest year for which data are available, the Sport 

& Physical Activity sector contributed £326m in GVA to the LLEP area’s economy, directly employed 

9,620 people and generated £490m in wider benefits (volunteering, health and wider spending). When 

sport-related up economic activities that take place in sectors that are outside the Sport England 
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model SIC sectors are added, the broader Sport & Physical Activity sector generates £513m of GVA 

in the LLEP area and employs around 17,500 people.  

Sport & Physical Activity Sector Growth Plan Strategic Priorities 

The LLEP Strategic Economic Plan (SEP) provides the framework for achieving the LLEP’ overall vision 

by investing in Business, People and Place. 

 Investing in Businesses. Providing business support to SMEs to increase the competitiveness 

of priority sectors 

 Investing in People. Giving local people the skills that businesses require 

 Investing in Place. Investing in development sites and improving public realm and connectivity 

The actions contained in this Growth Plan are categorised under these three themes. In line with 

these themes, the strategic priorities for the Sport & Physical Activity Growth Plan are: 

1. Business Theme 

 Priority BU1: Business Competitiveness. Provide Sport & Physical Activity sector 

businesses with access to support to increase their competitiveness both domestically and in 

international markets 

 Priority BU2: Business Innovation. Support Sport & Physical Activity sector businesses to 

maximise innovation in new products, services and processes to increase productivity. 

 Priority BU3: Linking Participation, Health & Wellbeing and Business Opportunities. 

Maximising the impact of increased participation and healthier lifestyles on the Sport & 

Physical Activity sector business base. 

2. People Theme 

 Priority PE1: Skills and Employability. Develop the skills base to meet the current and 

future needs of the sector. 

 Priority PE2: Workforce of Tomorrow. Attract and retain young people into the sector. 

3. Place Theme 

 Priority PL1: Place-Making, Image and Profile. Promote Leicester & Leicestershire as a 

premier location to attract sport & physical activity business investment and tourism 

 Priority PL2: Sport & Physical Activity Event Plan. Develop a coherent plan to attract 

and develop sport events of national and international standing 

 Priority PL3: Sport & Physical Activity Infrastructure Investment. Develop sport & 

physical activity infrastructure to support sector growth and meet increasing demand. 

http://www.llep.org.uk/investing-in-our-business/
http://www.llep.org.uk/investing-in-our-people/
http://www.llep.org.uk/investing-in-our-place/
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Vision 

Sport & Physical Activity Sector Growth Plan Vision 

The Vision for the sport & physical activity sector in Leicester and Leicestershire is: 

“By 2022, Leicester & Leicestershire will be the premier high-performing location for the 

business of sport & physical activity in England, containing innovative businesses providing 

world class sporting products and services delivering economic, social and health & wellbeing 

impacts”  

The outcome of growth stimulated by this plan will be (in the Core sector):   

 An additional 3,700 jobs in the Sport & Physical Activity sector by 2022 (an extra 1,100 jobs over 

and above the “baseline” projections) 

 An additional £165m of GVA in the Sport & Physical Activity sector by 2022 (an extra £40m in 

GVA over and above the “baseline” projections) 

In order to do this, the LLEP and partners will seek to maximise the economic contribution of the 

Sport & Physical Activity sector to Leicester & Leicestershire by: 

1. Promoting Leicester & Leicestershire as England’s 'County and City' capital of sport, highlighting 

its offer as a place to take part in and watch high quality sport & physical activity, as a dynamic, 

vibrant and healthy place to live and work with a rich and diverse high quality sport & physical 

activity offer, which is part of its psyche, DNA and culture 

2. Further building on the LLEP area’s world class research capabilities to stimulate innovation and 

knowledge transfer opportunities linked to graduate retention, skills and sport related spin out 

companies, to create world class research and innovation clusters and supply chain hubs for sport 

& physical activity 

3. Further developing the SportPark brand, emphasising its unique combination of elite sport 

provision for athletes, world class research facilities, sport technology innovation and support it 

to make it THE place for sport NGBs in England, to generate spin out opportunities linked to 

Loughborough University Science and Enterprise park and make SportPark a hub for research and 

technology for all things sport & physical activity 

4. Building on the positive profile achieved by Leicester City FC and the ongoing exposure that the 

Leicester Tigers brand brings to Leicester & Leicestershire to attract investment, tourism and to 

connect local communities 

5. Developing a major sport events (and conferences) portfolio to compliment the portfolio of high 

level, first class elite sport and research. 

6. Encouraging commercial investment into the heart of the LLEP sporting landscape, building on the 

investment made into the Leicester Community Sport Arena. 

7. Promoting and developing the LLEP’s distinct outdoor and cycling economy. 
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Glossary of Terms 

The report contains the following abbreviations/acronyms: 

 B2B – Business to business 

 BAME - Black, Asian & Minority Ethnic [Communities] 

 BBL - British Basketball League 

 BIS - [Department for] Business, Innovation and Skills 

 CASC - Community Amateur Sports Club 

 CASE - Co-Operative & Social Enterprise 

 CCC - County Cricket Club 

 CIL - Community Investment Levy 

 CSP - County Sports Partnership 

 DCMS - Department for Culture, Media and Sport 

 DfE - Department for Education 

 DoH - Department of Health 

 DLHE - Destination of Leavers from Higher Education  

 DMU – De Montfort University 

 ERDF - European Regional Development Fund 

 ESF - European Social Fund 

 ESIF - European Structural & Investment Fund 

 EU - European Union  

 FA - Football Association 

 FC - Football Club 

 FE - Further Education 

 FIA - Federation Internationale de l'Automobile 

 GCSE - General Certificate of Secondary Education 

 GVA - Gross Value Added 

 HEI - Higher Education Institution 

 HEIF - Higher Education Innovation Fund 

 HESA - Higher Education Statistics Agency 

 HQ - Headquarters 

 ICT - Information & Communications Technologies 

 LEP - Local Enterprise Partnership 

 LLEP - Leicester & Leicestershire Enterprise Partnership 

 LRS - Leicester-Shire & Rutland Sport 
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 NCSEM-EM - National Centre for Sport and Exercise Medicine in the East Midlands 

 NEET – [young person] Not in Education, Employment or Training 

 NGB - National [sport] Governing Body 

 NVQ - National Vocational Qualification 

 ONS - Office for National Statistics 

 PAYE - Pay as You Earn 

 R&D - Research & Development 

 RFC - Rugby Football Club 

 RFU - Rugby Football Union 

 RGF - Regional Growth Fund 

 RWC - Rugby World Cup 

 SEP - Strategic Economic Plan 

 SIC - Standard Industrial Classification 

 SME - Small & Medium [sized] Enterprise 

 SSA - Sport Satellite Account 

 UEFA - Union of European Football Associations 

 UK - United Kingdom 

 UKTI - United Kingdom Trade & Investment 

 VAL – Voluntary Action Leicestershire 

 VAT - Value Added Tax 

 VCS - Voluntary & Community Sector 

 YEI – Youth Employment Initiative. 
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1. Introduction 

The Leicester & Leicestershire Enterprise Partnership 

The Leicester and Leicestershire Enterprise Partnership (LLEP) was formed in May 2011. The LLEP 

provides strategic leadership to deliver sustainable economic growth through investment in enterprise 

and innovation, employment and skills and infrastructure including transport and housing. By 2020 it 

is envisaged that the LLEP economy will have:  

 Created 45,000 additional private sector jobs  

 Attracted £2 billion private sector investment 

 Increased Gross Value Added (GVA) by £4 billion to £23 billion. 

The Sport & Physical Activity Sector Growth Plan 

The Leicester & Leicestershire Local Enterprise Partnership (LLEP), working with Leicester-Shire and 

Rutland Sport (LRS) and partners, has developed this Sport & Physical Activity Sector Growth Plan to 

enhance the economic competitiveness of the sector across the LLEP area. The Plan set outs how the 

public, private and voluntary sectors can drive and deliver economic growth in the sector. It can also 

shape the way that key funding streams are used, by setting clear priorities and providing a clear 

rationale to inform future investment priorities and focus. The over-riding objective is to maximise 

the economic contribution (Gross Value Added1 and jobs) of the sector to the LLEP economy, as well 

as generate wider impacts (eg. social, health & wellbeing) and support delivery of other LLEP sector 

growth plans2. 

Whilst there are strategies and programmes at the local level to encourage increased participation in 

sport & physical activity, primarily for health and social/community inclusion benefits, until now there 

has no equivalent strategy or plan which focuses on developing sport & physical activity as a business 

sector. The LLEP is leading the way, as this Growth Plan is the first of its kind for the sector across 

England.  

The Growth Plan provides a foundation for the development of the sector in Leicester & 

Leicestershire over the next ten years. It seeks to maximise economic growth, including capitalising 

                                                      

1 Gross Value Added (GVA) is the wages/salaries and operating profits generated by businesses in the sports sector within 

the local area. 

2 These are: Low Carbon; Food & Drink Manufacturing; Creative Industries; Textile Manufacturing; Logistics & Distribution; 

Professional & Financial Services; Tourism & Hospitality; and Advanced Manufacturing & Engineering. Growth Plans for these 

sectors were published in 2015. 
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on Leicester City’s historic Premier League title success. It also takes into consideration the broad 

range of economic development themes to which sport is related: workforce development; sector 

growth; inward investment; enterprise; innovation; health & wellbeing; productivity; marketing; the 

visitor economy; and major events. Sport & physical activity therefore has a significant and far-reaching 

impact on the local economy. 

Growth Plan Development 

The Growth Plan development process has been a multi-faceted project, involving a range of tasks, 

including:  

 Defining the Sport & Physical Activity sector, clearly identifying the individual components that 

make up the definition and drivers that are influencing its development. 

 Using existing research, datasets and strategies to provide an assessment of the importance of 

the sector in the LLEP area.  

 Identification of the issues, barriers, constraints, threats and opportunities for the sector within 

the LLEP area, which would benefit from intervention.  

 Consultation with a range of organisations spanning the Sport & Physical Activity sector on a 

one-to-one basis and at specific stakeholder workshops. 
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2. Economic, Policy and Strategic Context 

Leicester & Leicestershire Economy 

Leicester & Leicestershire is a successful economy with higher than national average wage levels, low 

rates of unemployment and a diverse mix of industries. Despite some structural change, manufacturing, 

transport and communications still remain sizeable local sectors in terms of jobs, with higher levels of 

employment in these sectors than nationally. However, the city’s diverse economic structure means 

that it is not dependent on any one sector. The LLEP area is home to around 37,860 VAT and PAYE 

registered businesses, and the majority of these businesses (88%) employ fewer than 10 people3. 

Leicester is also regarded as the Space capital of the UK, home to the largest Space Science research 

centre in Europe and to the National Space Centre.  

Leicester is one of the most multi-cultural cities in England, containing a rich, diverse mix of 

communities. For the LLEP area as a whole, in 2015, BAME (Black, Asian and Minority Ethnic) 

communities accounted for 20% of the total adult (16 years and over) population, more than double 

the percentage for England as a whole4. 

Leicester is England’s tenth largest city, and has a thriving commercial property market5. For example, 

more than £900m worth of investment has taken place in retail and leisure during 2014 and 2015, due 

to major investments in both city centre (Highcross) and out of town (Fosse Park) locations. In 

addition, 2015 was the busiest year ever across the LLEP area for office premises, with total 

transactions covering 42,550 square metres (25% above the annual average for the previous decade). 

Leicester & Leicestershire has high levels of school-age educational achievement. In 2014-15, 

achievement of 5+ A*-C GCSEs including English and Maths is above the national average6. However, 

in 2015, the percentage of working age residents qualified to NVQ Level 4+ (undergraduate degree 

or above) is lower than the national average, and a higher proportion of residents in the LLEP area 

have no qualifications than the national average7.  

The LLEP area is served by three major universities (University of Leicester, Loughborough University 

and De Montfort University) with a graduate in-take of more than 15,000 each year. The universities 

                                                      

3 NOMIS (2016). 

4 Annual Population Survey (2016). 

5 Innes England Market Insite Report (2016) 

6 Department for Education (2015). 

7 Annual Population Survey (2016). 
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all produce graduates with very good job prospects. Some 96% of De Montfort University (DMU) 

graduates from summer 2014 were in work or further study six months after graduating8, putting the 

university in the top 25 institutions nationally. The survey showed that Loughborough University (94%) 

and the University of Leicester (93%) also performed well. However, fewer graduates are finding work 

in the local area. Six months after graduating, 35% of De Montfort University graduates, 25% of the 

University of Leicester graduates and 10% of Loughborough University graduates had found 

employment in the LLEP area, reflecting the more national recruitment focus of Loughborough. 

Companies with operations in the LLEP area include the head office of Next (clothing retailer), 3m 

Health Care, Pepsico UK, Caterpillar, Grant Thornton, KPMG, Bostick and over 350 foreign owned 

businesses including the Bank of India, State Bank of India and CICCI Bank. Over 26,000 companies 

have their registered office in Leicester & Leicestershire providing a diverse range of businesses. In 

2015, the largest 200 Leicestershire businesses have a total turnover of nearly £27bn a year and 

employ more than 145,000 people (across all locations)9. 

Sport & Physical Activity Sector 

Importance of Sport & Physical Activity Sector 

The Sport & Physical Activity sector is unique in its contribution to the economy of the LLEP area. It 

is different due to the extent of its indirect as well as its direct socio-economic impact. Sport & physical 

activity as an economic sector generates far more than GVA and employment. It also has a direct 

impact on communities, in terms of social inclusion and community regeneration, and the health & 

wellbeing of individuals (as far as participation is concerned). It is also an important market for other 

key LLEP growth sectors such as creative Industries, food & drink, textiles, advanced manufacturing, 

distribution and logistics, financial & professional services and tourism & the visitor economy. The 

impact of sport & physical activity is shown below. 

  

                                                      

8 Higher Education Statistics Agency Destination of Leavers from Higher Education (DLHE) Survey 

(2015). 

9 De Montfort University, Department of Accounting & Finance, Faculty of Business & Law (2015). 

http://www.leicestermercury.co.uk/loughborough-university
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Figure 2.1: Impact of Sport & Physical Activity Sector 

 

Source: Knight, Kavanagh & Page and Innovas. 

Internationally, sport & physical activity is a growing marketplace, and with Leicester City FC’s Premier 

League success, Leicester & Leicestershire now has a unique opportunity to become a major player 

on the European and world stage. Sport, and in particular major sporting events, is frequently used as 

a catalyst to position (or reposition) cities and regions on the global stage. Major sporting events are 

not just platforms for sport but have major international political, economic and social profiles, and 

provide a growing export market. Leicester Tigers have had a high profile across Europe for many 

years, and with Leicester City’s Premier League success attracting media attention all over the world, 

Leicester & Leicestershire’s profile has never been higher.   

Sport also has important social and health benefits, for both physical and mental wellbeing. Increasing 

participation in sport among under-represented groups and tackling health inequalities can present 

new business opportunities for sport and leisure and other providers. Improved health also has 

positive benefits for employability and the wider economy, as healthy workforces are more productive.   

Currently, the proportion of adults (aged 16 years and above) who are overweight is lower in Leicester 

& Leicestershire (62.6%) than the England average (65.5%) and childhood obesity rates are slightly 

lower (17.9% of children locally, compared to 18.1% nationally)10. These figures do mask some local 

                                                      

10 Department of Health (2015). 
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variations: the proportion of adults who are overweight is highest in Harborough (70.0%), Hinckley & 

Bosworth (69.6%) and North West Leicestershire (69.0%), and lowest in Leicester (57.0%) and 

Charnwood (59.2%). In contrast, childhood obesity rates are highest in Leicester (21.1%) and 

Charnwood (19.5%) and lowest in Melton (12.8%) and Harborough (13.0%). 

The health costs of physical inactivity are lower in Leicester & Leicestershire (£1.68m per 100,000 

population) than the average for England (£1.82m per 100,000 population)11. This in part reflects higher 

participation rates locally (37.1% of adults in the LLEP area participate in sport & physical activity at 

least once a week, compared to 35.8% for England as a whole)12. Participation is highest in Blaby 

(44.1%) and Charnwood (40.0%) and lowest in North West Leicestershire (30.2%) and Leicester 

(32.5%). The proportion of men taking part (41.4%) is some seven percentage points higher in the 

LLEP area than women (33.0%), although this is a smaller gap than the England average (nine percentage 

points). Cycling, gym visits, swimming, athletics and fitness classes are the top five participation 

activities locally, although the LLEP area also has strong traditions in sports such as fishing, 

equestrianism and clay pigeon shooting. The annual Skyride in Leicester is among the most popular 

mass participation cycle rides in the UK, consistently attracting more than 10,000 cyclists each year. 

The quality of the sport & physical activity offer also helps to make locations attractive places to live, 

visit and work, and can play a key role in both urban and rural regeneration and in supporting 

sustainable communities. Sport & physical activity can be a powerful tool in tackling social issues such 

as exclusion and crime reduction, providing a way of reaching out to disaffected individuals and 

communities. 

European and England Policy on Sport & Physical Activity Sector 

The role of sport in driving economic and social change is recognised by policy makers. The European 

Union’s (EU) Europe 2020 Growth Strategy, which provides the framework that underpins efforts to 

increase EU economic competitiveness, emphasises the “specific nature of sport” and the role of sport 

in two key areas: 

 Economic. Its economic importance and the need to finance grassroots sport in Europe.  

 Societal. The health-enhancing benefits of physical activity and volunteering. 

In the UK, Sport England is the government agency responsible for delivering a world class community 

sport system funded through the Department for Culture, Media and Sport (DCMS).  Sport England 

is a major funder, using exchequer and lottery money to provide grant funding to sport National 

                                                      

11 British Heart Foundation Health Promotion Research Group (2015). 

12 Active People Survey (2015). 
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Governing Bodies (NGBs) and County Sports Partnerships (CSPs). There are 45 CSPs operating 

across England, which receive core funding from Sport England, and work with local authorities, NGBs 

and other partners to increase participation in sport & physical activity.  

In 2015, the UK government published its new strategy for sport13. It identified five key outcomes for 

sport: physical wellbeing; mental wellbeing; individual development; social/community development; 

and economic development. The strategy acknowledges that the Sport & Physical Activity sector has 

not traditionally been supported in the same way as other parts of the economy, and that government 

has focused instead on increasing participation and winning medals at major championships, and has 

not given sufficient regard to the sector’s economic contribution and potential. The strategy identifies 

the complementarity between participation and the economy, and that strong demand from the public 

for opportunities to take part in sport & physical activity will also help drive the sporting economy, 

generating GVA and jobs. 

In May 2016, Sport England published a new strategy14, which sets out how Sport England and partners 

plan to deliver on the five key outcomes above. This includes tackling inactivity, encouraging local 

collaboration, promoting knowledge sharing across the sector, working more closely with the private 

sector and increasing adoption of new technologies. The strategy also recognises the need for 

organisations involved in sport to increase efficiency, reduce operating costs, utilise their assets better 

and to identify alternative funding/income generation opportunities in order to become more 

financially sustainable. The importance of the outdoor sport & physical activity market is recognised, 

as are the economic and social benefits of hosting major events.  

LLEP Strategic Priorities 

Support for the Sport & Physical Activity sector and its drivers needs to be seen in the context of 

wider priorities for the LLEP, which are summarised below, based on a review of LLEP strategic 

documentation, including the Strategic Economic Plan (SEP) and the 2014-20 European Structural & 

Investment Fund (ESIF). Any actions put forward as part of the Sport & Physical Activity Growth Plan 

must clearly support the wider economic objectives set out in these important documents, which are 

summarised below. 

  

                                                      

13 DCMS, Sporting Future - A New Strategy for a Sporting Nation (2015). 

14 Sport England, Towards an Active Nation (2016). 
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Table 2.1: LLEP Economic Priorities 

Strategic 

Priority 

Specific Objectives 

Business 

Competitiveness 

 Supporting high value start-ups to establish and grow 

 Supporting businesses and supply chains to increase their market 

share and strengthen their competitive position 

 Supporting innovation by accelerating the implementation of new 

processes and new technologies 

 Increasing inward investment 

Skills, Training 

and 

Employment 

 Extending employment opportunities by improving employability 

and skills of people out of work, including young people 

 Developing a skilled and adaptable workforce by upskilling existing 

employees and developing leadership and management capabilities 

and approaches. 

Place and 

Physical 

infrastructure 

 Developing high quality strategic sites and premises 

 Ensuring high quality broadband and telecoms networks 

 Promoting investment in key utilities (eg. energy, water and waste) 

 Improving the transport network 

 Providing high quality public space 

 Instilling civic pride 

Transition to 

Low Carbon 

Economy 

 Developing environmental technology sectors 

 Exploring business opportunities emerging from new forms of 

energy production and other aspects of environmental 

improvement 

 Adoption of renewable energy technologies and reducing energy 

use 

 Provision of skills that are important in the context of a shift 

towards a low carbon economy 

Source: LLEP and Innovas. 

In addition, as part of the Government’s devolution agenda, a proposal to develop a Combined 

Authority for Leicester and Leicestershire was submitted to the Government on 21 December 2015, 

following approval by the City, County and District Councils and endorsement by the LLEP Board. It 

is expected that the Order to establish the Combined Authority will be made by October 2016. The 

proposal supports local partners’ long-term economic objectives, with an emphasis on planning, 

transport, housing, skills, finance, assets, health and sport & physical activity. The “asks” in relation to 

skills provides opportunities to support: 

 Marketing of the LLEP area’s sport & physical activity assets, as part of wider place-based marketing  

 Investment in physical infrastructure to support the growth of the sector 

 Development of apprenticeships and employment interventions in the Sport & Physical Activity 

sector, linking schools, colleges and employers 

 Increased productivity across the economy by embedding sport & physical activity within 

Workplace Wellness programmes.
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3. Defining the Sport & Physical Activity Sector 

Sport & Physical Activity Sector Composition and Linkages 

The sport & physical sector comprises a broad range of diverse businesses which do not fit neatly into 

a cohesive sector or cluster. This explains why a variety of definitions have been used in the past by 

organisations such as Sport England, Sport Scotland, SkillsActive and the Council of Europe to reflect 

their respective roles in the development of the sector.  

Nationally this diverse sector involves not only sport & physical participation but also the manufacture 

and retail of equipment and clothing, gambling and betting, gyms and fitness centres, sporting event 

attendance, sport education, sport science and physical activity research, television and broadcasting 

activities and other sport related businesses and associated supply chains. 

Regular and major sporting events generate immediate economic benefit through ticket sales and 

deliver multiplier effects enjoyed by the hospitality and tourism sector. The operation of professional 

sport clubs and major sport venues requires the procurement of a wide range of goods and services. 

This supply chain includes, for example, catering, event management, security, media, print, legal, 

financial services, clothing, food and transport suppliers. A previous study by Deloitte15 identified 

opportunities to initiate joint purchasing arrangements between professional/elite clubs in areas such 

as medical supplies, security resources, equipment, vehicle leasing and ticketing to achieve both 

efficiency savings and to increase the profile of local suppliers, although there are no examples of this 

being implemented. 

Gambling and betting, sponsorship and television and broadcasting activity are also important aspects 

of the sector. The fitness industry is made up of both private and public sector provision. Private 

Sector gym chains operate alongside local authority provision, much (although not all) of which has 

now transferred into local charitable leisure trusts, including across Leicester & Leicestershire. 

Grassroots sport delivery itself is generally typified by small not for profit organisations in the form of 

local sports clubs, which are normally heavily reliant on a volunteer workforce and are facing an 

ongoing challenge to grow membership levels (21.8% of adults in the LLEP area were members of a 

sport club in 2014/15, up from 20.0% in 2012/13, but below the 24.2% figure reported in 2011/12)16. 

                                                      

15 Deloitte, Economic Impact of Rugby League in England’s Northwest (2007). 

16 Active People Survey (2015). 
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The figure for England in 2014/15 was also 21.8%, a slight increase from 2012/13 (21.0%) and again 

down from 22.8% in 2011/12. 

Smalls clubs are usually dependent on membership fees, fundraising, local sponsorship and grant 

funding to survive.  Conversely larger professional clubs can attract significant levels of private sector 

sponsorship and income from television and broadcasting activity.   

The figure below provides a visual illustration of the sector nationally. It shows those businesses 

located at the core of the sector and highlights the inter-relationships between these and businesses 

in other sectors, which draw business from, and are fundamental to, the growth of the Sport & Physical 

Activity sector. 

Figure 3.1: Sport & Physical Activity Sector Composition and Linkages 

 

Source: Knight, Kavanagh & Page and Innovas. 

Core Sport & Physical Activity Sector Definition 

Sport England has developed a definition of sport based on Standard Industrial Classification (SIC) data 

and a model that enables consistent comparisons to be made across local authority areas and between 

LEP areas, utilising Sport England’s interactive Economic Value of Sport Local Model, which contains 

data for 2013. The model sectors include: sport goods & equipment manufacturing and retail, renting 

& leasing of sports goods & equipment; sports-related broadcasting and gambling, operation of sports 

& fitness facilities; sports clubs; and other sport activity such as racing stables, sports leagues and 

regulation, sports promotion etc. The Growth Plan has used this SIC definition as the basis 
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of the definition of the “Core” Sport & Physical Activity sector. The model sub-sectors are 

defined below17. 

Table 3.1: Sport England Sport & Physical Activity Sector Definition 

SIC Defined Activities 

32.30: Manufacture of 

Sports Goods 

This includes manufacture of articles and equipment for sports, 

outdoor and indoor games, of any material. 

47.64: Retail Sale of 

Sporting Equipment in 

Specialised Stores 

This includes retail sale of sports goods, fishing gear, camping 

goods, boats and bicycles 

60.20: Television 

Programming and 

Broadcasting Activities 

This includes programming and broadcasting of a general or 

specialised nature (including sport).  

77.21: Renting and 

Leasing of Recreational 

and Sports Goods 

This includes renting of recreational and sports equipment. 

92.00: Gambling and 

Betting 

This includes gambling and betting activities, including sport-

related activities 

93.11: Operation of 

Sports Facilities 

This includes the operation of sports facilities; activities of sports 

teams or clubs primarily participating in live sports events before 

a paying audience; independent athletes engaged in participating in 

live sporting or racing events before a paying audience; owners of 

racing participants such as cars, dogs, horses, etc primarily 

engaged in entering them in racing events or other spectator 

sports events; sports trainers providing specialised services to 

support participants in sports events or competitions; operators 

of arenas and stadiums; other activities of organising, promoting 

or managing sports events. 

93.12: Activities of Sports 

Clubs 

This includes the activities of sports clubs, which, whether 

professional, semi-professional or amateur clubs, give their 

members the opportunity to engage in sporting activities. 

93.13: Fitness Facilities This includes gyms, fitness and body-building clubs and facilities 

93.19: Other Sports 

Activities 

This includes activities of racehorse owners and other sports 

activities. 

Source: ONS and Sport England. 

Broader Sport & Physical Activity Sector 

There are a many additional economic activities that take place in sectors that are outside the “Core” 

sector, and which are not captured by the Sport England model, but which may be important parts of 

the sports supply chain or involve sport-related activities (eg. motor sports and motor fuels related 

activities, which are categorised under non-sport SICs).  

                                                      

17 More detailed descriptions are contained in Appendix II. 
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These are captured at national level using the sport satellite account (SSA) system18, which is based 

on the European Union (EU) agreed definition of the sport economy19. This definition sets out which 

categories or sub-categories are fully or partly related to sports and the definition to which they 

belong.  Developing estimates for the sport sector requires separating out sport and non-sport 

components. Sport under the EU definition is comprised of three parts:  

 Statistical Definition. Comprised of “sporting activities” (ie. parts of the sport sector that 

have their own industrial classification/codes), which includes spectator sports, dance schools, 

health, fitness & massage, other participation sports, sports betting and boat renting,  

 Narrow Definition. All activities which are inputs to sport (ie. all goods and services which are 

necessary for doing sport, such as sports goods) plus the Statistical Definition.  

 Broad Definition. All activities which require sport as an input (ie. all goods and services 

which are related to a sport activity but without being necessary for doing sport, such as 

insurance) plus the Narrow Definition. 

The sectors covered include: food & drink; textiles & wearing apparel; leather & footwear; publishing 

& printing; petroleum; pharmaceuticals; metal products; machinery & weapons; optical instruments; 

motor vehicles; boats & aircraft; bicycles; sport goods; hotels & restaurants; land, water & air 

transport; travel agencies; telecommunications & ICT; insurance; renting of machinery & equipment; 

education; health & vet services; and sporting activities20. This definition has been used for measuring 

the value of the “Broader” Sport & Physical Activity sector.

                                                      

18 DMCS (2015). 

19 Vilnius Definition (EU, 2008). 

20 A full definition is provided in Appendix II. 
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4. The Sport & Physical Activity Sector in Leicester & 

Leicestershire 

Sport & Physical Activity Sector in Leicester & Leicestershire 

Professional Sport Clubs and Venues 

Major professional sport clubs and major sport venues are vitally important to the economy and image 

of a city or region and in attracting visitors. They are also significant employers and businesses. As 

such they are significant part of both the place-making and socio-economic development agendas. The 

geographical distribution, particularly for professional sport clubs, tends to reflect population density 

and is particularly heavily concentrated around urban areas.  

Leicester and Leicestershire is one of the premier locations for sport & physical activity in England. In 

fact, Leicester can justifiably lay claim to being the current sporting capital of England in relation to 

professional club representation. Leicester is the only English city outside London which is home to a 

Premier League football club (Leicester City, the newly crowned Premier League Champions), 

Premiership rugby club (Leicester Tigers) and a first class county cricket club (Leicestershire County 

Cricket Club). Leicester was a host city for the 2015 Rugby World Cup, with three pool stage matches 

taking place at the King Power Stadium.  

Leicester & Leicestershire is also home to elite clubs in basketball (Leicester Riders), speedway 

(Leicester Lions), netball (Loughborough Lightning), hockey and badminton. The strength of the city 

and county’s professional and elite sporting offer is illustrated by the following:  

 Leicester City FC are the newly crowned Premier League champions 2015-16 

 Leicester Tigers RFC have won the Rugby Union Premiership ten times (more than any other 

English team) and in 2015-16 reached the end-of-season Aviva Premiership play-offs for the twelfth 

year in a row    

 Leicester Riders Basketball Club are 2015-16 British Basketball League (BBL) champions and 

BBL Trophy winners; they narrowly missed out on a domestic treble after reaching the BBL play-

off final against Sheffield Sharks  

 Leicestershire County Cricket Club are the most successful Twenty20 team in England and 

Wales, having been champions three times (2004, 2006 and 2011); they are currently in fourth 

place in the 2016 [four days] County Championship Division Two, having made an unbeaten start 

to the season. 

 Leicester [Ladies] Hockey Club are in a transition period but narrowly missed out on the 

national league playoffs and have been a conveyor belt for producing England players   
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 Leicester Lions Speedway Club compete in the National Elite League  

 Loughborough University have won 35 consecutive British Universities & Colleges Sport 

titles 

 Leicester-born Mark Selby won the World Snooker Championships for a second time in 

2016.  

Leicestershire regularly hosts major motor racing events at Donington Park and Mallory Park, horse 

racing at Leicester Racecourse and other sporting events such as the Rally of the Midlands, which all 

contribute to improve the image of the area and generate economic activity. The new Community 

Sports Arena, home of the Leicester Riders, provides Leicester & Leicestershire with a state-of-the-

art 3,000 seater indoor arena. Major sporting venues and assets across the LLEP area are: 

 King Power Stadium. Home ground of Leicester City FC, the 2015-16 Premier League 

champions, opened in 2002 and with a capacity of 32,262, is the 19th largest football ground in 

England. The stadium also hosted three Pool stage matches in the 2015 Rugby World Cup and has 

hosted international football matches (England vs Serbia & Montenegro and Brazil vs Jamaica). 

 Welford Road. Home ground of Leicester Tigers RFC, England’s most successful rugby club with 

10 Aviva Premierships titles and two Heineken [European] Cups; the stadium has a capacity of 

26,000, making it the largest purpose-built club rugby union ground in England and staged matches 

at the 1991 and 1999 Rugby World Cups. 

 Grace Road. Home ground of Leicestershire County Cricket Club, with a capacity of 12,000; it 

has hosted three One Day Internationals, including two games at the 1999 Cricket World Cup, 

and is one of five host venues for the 2017 Women’s Cricket World Cup.  

 Donington Park. A 90,000 capacity 2.5-mile motor racing circuit in the north west of 

Leicestershire with a long history of hosting major international events, including cars (eg. 1993 

Formula One European Grand Prix) and motorbikes (hosting the UK round of the Moto Grand 

Prix series each year between 1987 and 2009). Donington has hosted one of the World Superbikes 

since 2011, and since 2013 has been the only UK track on the championship calendar. The circuit 

has hosted the UK round of the FIA World Touring Car Championship since 2011, as well as the 

European Formula 3000 series and is one of the venues for the annual British Touring Car 

Championship series the and British Superbike Championship. In addition, the Formula E electric 

car racing series has its HQ and team testing facilities at Donington. Since 2003, Donington has 

also hosted the annual Download [music] Festival. 

 Mallory Park. A 1.3-mile motor racing circuit in the south east of Leicestershire, which has 

hosted many major racing events, including European Formula Two Championship, British Formula 

One Series, Group 7 sport cars, European Formula 5000, British Formula Three Championships, 
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British Superbikes Championships (up to 2010) and British Saloon Car Championship. It currently 

hosts East Midland Racing Association events. 

 Leicester Community Sports Arena. Opened in 2016, this state-of-the-art indoor arena has 

a capacity of up to 3,000 (2,400 seated); it is home to the Leicester Riders basketball team and 

will also host a series of matches between the Great Britain men’s wheelchair basketball team and 

other major nations as part of their preparations for the 2016 Rio Olympics. 

Other venues that have hosted regional, national or international sporting events include: 

 Hinckley Stadium. A 4,300 capacity stadium (630 seated), which hosted four UEFA 2013 

Women’s Under 17 European Championship matches and has also been the venue for two 

international Men's U17s matches; since 2015, it has been the home ground for the Leicester 

Falcons American Football team. 

 Saffron Lane Sports Centre. An eight lane (nine lanes straight) 400 metre synthetic floodlight 

lit running track which includes a steeplechase water jump, and home to the city's top two athletics 

clubs, Leicester Coritanian (sprint and field) and OWLS AC Leicester (middle and long distance). 

The centre was one of the host venues for the 2009 Special Olympics Great Britain National 

Summer Games, held in Leicester. 

 Huncote BMX track. An 8-person BMX track opened in September 2015, which has hosted 

the Midlands Championships in 2015 and hosted a Midlands Regional race in June 2016. 

In addition, Leicester & Leicestershire is home to Stoney Cove (National Scuba Diving Centre), 

Leicester Outdoor Pursuits Centre (climbing, shooting and watersports), whilst the National Forest 

has been the venue for triathlon and off-road cycling events. Leicestershire has also hosted a stage of 

the women’s road race World Championship. 

University and Related Expertise and Facilities 

The LLEP area contains high quality university sporting facilities. Loughborough University is an 

internationally renowned institution for sport, and was awarded UK University of the year for sport 

in 201421. The University’s research specialisms include the School of Sport, Exercise and Health 

Sciences and Sports Technology Institute. The university has the country's largest concentration of 

world-class training facilities across a wide range of sports. National centres for many sports are 

located at the university, including national performance centres for athletics and cricket, and the 

university has been selected as one of six host venues for the 2016 women’s cricket super league. It 

also has a team in the National Badminton League. Sport Park is home to a cluster of National 

Governing Bodies of sport (NGBs). In total, more than 1,000 sport jobs (excluding academic jobs) are 

                                                      

21 Times Good University Guide. 
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located on the university site. Loughborough University is also home to the new National Centre for 

Sport and Exercise Medicine in the East Midlands (NCESM-EM)22.  

Leicester University and De Montfort University (DMU) also have a range of sport facilities and 

academic expertise. DMU is home to the International Centre for Sports History and Culture and 

expertise in sports law and sports management, and Leicester University houses the Centre for the 

Sociology of Sport. In addition, Leicester University & Hospital Trust specialises and conducts research 

into preventative illness, including physiology and genetics.  The LLEP area also has a number of FE 

Colleges with sports course specialisms, including, Leicester College, Brooksby College, Regent 

College, North Warwickshire & Hinckley College and South Leicestershire College. 

Fitness and Gyms 

The fitness industry is made up of both private and public sector provision. Private Sector gym chains 

operate alongside local authority provision some of which has now transferred into local charitable 

leisure trusts.  As local authorities experience continued downward pressure on their budgets, some 

have contracted leisure trusts to manage local authority leisure centres, often collaborating on a profit 

or revenue share basis. There are several local authority owned or operated leisure centres that have 

a reported turnover of greater than £5m, including Waterfield Leisure Centre, Loughborough Leisure 

Centre, Hermitage Leisure Centre, Soar Valley Leisure Centre and Leicester Leys.  

Outdoor Pursuits 

Outdoor adventure is central to the quality of life and attractiveness of a locality to live, work and 

visit. Leicester & Leicestershire’s natural environment has the potential to support a wide range of 

activities and businesses that offer goods and services linked to the ‘outdoors’. The National Forest 

sits at the core of this offer, as does the LLEP area’s outstanding countryside, offering potential for 

activities ranging from triathlon, forest pursuits, road cycling and water sports at Rutland Water (which 

whilst outside the LLEP area, is within LRS’s geographical remit).  

Outdoor pursuits can directly and indirectly support a diverse range of businesses providing a source 

of employment and wealth creation, especially in relation to the visitor economy and rural locations. 

Participation in most outdoor adventure sports is growing, including mass participation events (eg. 

running road races, swimming, climbing, canoeing, and outdoor activity tourism. Participation drives 

wealth creation and is also a driver in the development of the LLEP area’s visitor economy (day visits 

and overnight stays).   

                                                      

22 The NCSEM-EM is one of three hubs forming the National Centre for Sport and Exercise Medicine England, along with 

London and Sheffield. The East Midlands hub is a partnership between the University of Leicester, Loughborough University, 

University of Nottingham, University Hospitals of Leicester NHS Trust, Nottingham University Hospitals NHS Trust and 

Nottinghamshire Healthcare NHS Foundation Trust. 

 

http://www.iseh.co.uk/
http://www.scci.org.uk/home/projects/national-centre-for-sport-and-exercise-medicine-ncsem/
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However, some specific factors apply to the outdoor pursuits sector. Leicester & Leicestershire is 

competing not only with international outdoor destinations but with locations closer to home, 

including the Peak District, as well as other parts of England and Scotland and Wales, which in recent 

years have actively promoted and invested in the outdoor sport and recreation offer, particularly in 

those that appeal to a wide consumer market including families, adults without children, participants 

in extreme sports and outdoor enthusiasts. 

The Business Base 

Based on the Sport England core SIC definition, in 2015 there were 460 VAT and/or PAYE registered 

Sport & Physical Activity Sector enterprises (public and private) across the LLEP area23, up from 390 

in 2010 (18% increase, compared to 17% increased for England as a whole). The LLEP area accounts 

for 1.70% of the England total in 2015. 

Table 4.1: Number of Enterprises in the Core Sport & Physical Activity Sector in the 

LLEP Area 

SIC Sub-Sector Year 

2010 2011 2012 2013 2014 2015 

3230 : Manufacture of sports goods 10 10 15 15 15 15 

4764 : Retail sale of sporting 

equipment in specialised stores 

60 65 65 70 65 65 

6020 : Television programming and 

broadcasting activities 

5 5 10 10 5 10 

7721 : Renting and leasing of 

recreational and sports goods 

20 20 20 20 25 25 

9200 : Gambling and betting 

activities 

20 15 20 20 20 15 

9311 : Operation of sports facilities 55 55 50 55 65 75 

9312 : Activities of sport clubs 140 125 125 120 130 135 

9313 : Fitness facilities 25 25 30 25 30 25 

9319 : Other sports activities 55 65 85 90 90 95 

Total 390 385 420 425 445 460 

Annual Rate of Growth N/A -1.3% 9.1% 1.2% 4.7% 3.4% 

Overall Growth 2010-15 17.9% 

Source: ONS and Innovas Consulting. 

For England as a whole, there were 27,105 sport & physical activity sector enterprises in 2015, some 

3,870 more than in 2010. 

  

                                                      

23 ONS: excludes non-VAT/PAYE enterprises. 
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Table 4.2: Number of Enterprises in the Core Sport & Physical Activity Sector in 

England 

SIC Sub-Sector Year 

2010 2011 2012 2013 2014 2015 

3230 : Manufacture of sports goods 490 485 485 505 575 660 

4764 : Retail sale of sporting 

equipment in specialised stores 

3,435 3,555 3,695 3,755 3,965 4,160 

6020 : Television programming and 

broadcasting activities 

545 660 830 935 975 1,040 

7721 : Renting and leasing of 

recreational and sports goods 

840 785 765 755 830 900 

9200 : Gambling and betting 

activities 

1,230 1,155 1,095 1,020 985 960 

9311 : Operation of sports facilities 2,835 2,720 2,785 2,825 3,085 3,450 

9312 : Activities of sport clubs 8,100 7,515 7,290 6,820 6,760 7,150 

9313 : Fitness facilities 1,385 1,320 1,415 1,440 1,640 1,955 

9319 : Other sports activities 4,375 4,795 5,520 6,215 6,360 6,830 

Total 23,235 22,990 23,880 24,270 25,175 27,105 

Annual Rate of Growth N/A -1.1% 3.9% 1.6% 3.7% 7.7% 

Overall Growth 2010-15 16.7% 

Source: ONS. 

Sports facilities, clubs and “other sports” account for two-thirds of Core sector businesses, and there 

are small manufacturing/broadcasting sub-sectors. 

Figure 4.1: Sport & Physical Activity Sector Composition by Sub-Sector  

 

Source: ONS and Innovas Consulting. 

The sector is dominated by micro enterprises, which account for around 80% of all enterprises, with 

larger enterprises mainly found in sports facilities and clubs. 
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Figure 4.2: Sport & Physical Activity Sector Composition by Enterprise Size  

 

Source: ONS and Innovas Consulting. 

The LLEP area contains a number of specialist sports equipment manufacturers and retailers, including: 

Speed Agility Quickness (SAQ) International (supplier of professional grade sport equipment and 

provides bespoke consultancy services); Sporty Co (supplier of sports equipment throughout the UK, 

including athletics, badminton, basketball, bowls, cricket, golf, football, hockey, netball, rugby, table 

tennis, tennis and volleyball.); Sci-Sport (manufacturer of protective equipment for hockey and other 

sports); Merlin Archery (producer of compound bows). 

There are also some firms that are outside the Core Sport & Physical Activity Sector, but provide 

specific sport & physical activity goods and services. A further 30 enterprises in the LLEP are involved 

in manufacturing of motor vehicles, motorbikes, bicycles, weapons & ammunition and sporting boats, 

and 60 enterprises involved in sport education and recreation (outside statutory provision), bringing 

the overall number of Sport & Physical Activity focussed enterprises to 550. 

The data and consultation with partners and businesses in the Sport & Physical Activity sector does, 

however, suggested that there are some challenges. The sector is highly fragmented which may lead 

to some coordination and information failures that limit future growth and economic impact. 

Additional barriers to growth include limited business-to-business networking and a lack of 

information sharing, collaboration and knowledge transfer. However, there are opportunities for HEI-

business collaboration, given the LLEP area’s universities sport and related research strengths. In 

addition, few Sport & Physical Activity sector businesses have accessed business support through the 

LLEP Business Gateway.  
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Sport & Physical Activity Sector Supply Chain 

Sport provides a consumer and events-based marketplace for a wide range of companies from building, 

construction, venue consultancy, architecture and design to security and stewarding, ticketing, 

hospitality, financial & professional services, clothing and equipment. They also include marketing, 

promotion, merchandising, ICT, website design and events management. While many specialist 

suppliers are associated with major events and professional sport clubs, others produce equipment 

and clothing for areas such as outdoor sports, climbing and camping equipment and general sport 

development activities. 

Major sport events generate overnight stays, leading to significant secondary spend with 

accommodation providers, restaurants and bars, retail outlets and transport providers. They also offer 

a suitable business environment for companies to network and promote goods and services to new 

national and international markets. Events can be frequent (eg. regular league football, rugby and 

cricket matches), regular (ie. annual events) or occasional (such as the rugby world cup or other 

quadrennial major events).  

National and international events create huge business opportunities, both direct and indirect (ie. as 

suppliers to Tier One companies), although this is becoming an increasingly competitive market. As 

an example, many contracts for the 2008 Beijing Olympics incorporated clauses associated with 

knowledge transfer, to ensure local capabilities are developed. 

The LLEP area has some significant strengths in the sport & physical sector supply chain. Some 78 

Leicester & Leicestershire-based businesses won 176 contracts to supply the London 2012 Olympics 

(51 via CompeteFor24 and 125 non-CompeteFor contracts), the highest of any county in the East 

Midlands25. These contracts were worth more than £110m in total26, and suggesting that much of 

Leicestershire firms’ success has been through winning repeat contracts. Leicestershire’s CompeteFor 

contract wins alone account for almost one third of the region’s CompeteFor contracts. 

The contracts won span a very diverse range of goods and services, including events management, 

steelwork, surveying services, barge transportation services, aerial photography, drainage, pet food 

bags, swimming pool pumps, costumes for the opening and closing ceremonies and nightwear, 

underwear, infant wear and socks. Several companies successfully helped to deliver some elements of 

the Olympic Park, including turf, cladding and terrace units:  

                                                      

24 An online tender portal created specifically to manage the procurement of London 2012 supplier contracts. 

25 This includes the counties of Derbyshire, Leicestershire, Lincolnshire, Northamptonshire and Nottinghamshire.  

26 Source: East Midlands Olympics 2012 Nation & Regions Team. 
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 WE Hewitt (Cosby) laid the turf in the Olympic Stadium 

 Aggregate Industries (Coalville) won multiple contracts to supply aggregates, surfacing and ready 

mixed concrete across the Olympic Park 

 Hewden Stuart (Leicester) provided roof cladding for the aquatic centre 

 Patterns and Moulds (Leicester) provided precast concrete terrace units for the Olympic 

Stadium 

 Aspex (Leicester) provided ironmongery for the Olympic Village.   

Other specialist companies in the sector supply chain include: Giant UK (an innovative bicycle retailer 

and manufacturer); Stash Sportswear (design-led sports brand, producing teamwear using 

performance fabrics); Trikke UK (world leader in three-point cambering vehicles); Soar Media (multi-

discipline marketing agency publishing football team magazines, matchday programmes etc); Tejay 

Sportswear (designs and manufactures sports socks; won a £150,000 Regional Growth Fund (RGF) 

project bid, using the funds to buy new machinery); Brooks Jordan (leading manufacturers in 

customised knitted and printed merchandise and accessories). 

Grassroots Sport 

Grassroots sport is generally typified by small not for profit organisations in the form of local sports 

clubs, normally heavily reliant on a volunteer workforce.  Smalls clubs usually depend on membership 

fees, fundraising, local sponsorship and grant funding to survive.   

As part of the Growth Plan evidence gathering, a survey was distributed by LRS to VCS clubs around 

Leicester & Leicestershire. Some 105 clubs responded to the survey of which around three-quarters 

were Community Amateur Sports Clubs (CASC). The most common sport on offer was cricket (25% 

of respondents), followed by football (18%) and tennis (12%).The key feedback into those questions 

relating to economic and financial issues are shown below. 

 Just under 50% reported an annual turnover of under £10,000, with a further 22% of respondents 

reporting turnover of between £10,000 and £20,000. This emphasises the small scale of many 

clubs in the voluntary & community sector. Just one in ten of the clubs that responded to the 

survey reported turnover that was above the VAT threshold. In addition, 90% of respondents did 

not employ any paid staff, relying entirely on unpaid volunteers. 

 Just over 60% of clubs had reported growth in income during the past three years, with 11% 

reporting a decline. Some 10% of clubs had reported an increase in employment, which suggests 

that these clubs had expanded to the stage that they needed some permanent staff to manage the 

club and oversee operations. Just under half of clubs reported an operating surplus, which would 
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be invested back into the club. Around 57% of clubs had increased investment (eg. in new facilities) 

over the past three years and 62% had seen an increase in running costs (ie. on day-to-day 

expenditure). 

 The most commonly cited opportunity to develop the clubs was in training and developing coaches 

(80% identifying this as either a possible or major opportunity), followed by developing links with 

local schools (75%) and training and developing staff and/or volunteers (72%). Around 56% were 

keen on developing links with private companies, and just 20% of clubs saw developing links with 

universities as being important to their development. 

 The most commonly referenced challenge was access to funding (70% identifying this as a challenge 

or major challenge), followed by ongoing income generation (65%, which highlights the need for 

clubs to think about how they can generate additional sources of income). Some 62% cited costs 

of facilities as being a challenge or major challenge, followed by gaining and retaining members 

(60%). Clubs were least concerned about staff costs (as few employed anyone directly) and 

availability of competition. 

 A range of potential options were presented to clubs as a way of generating additional income. 

The most popular measures were to actively recruit new members (79% identifying this as a 

possible or major opportunity), followed by applying for grant funding (76%), increasing fundraising 

efforts (72%) and seeking increased sponsorship (70%). Just 35% of clubs were considering 

developing new income streams, which illustrates that relatively few clubs appear ready to adopt 

a more commercial approach to their day-to-day operation. 

 The survey also asked respondents what types of business support would most benefit their club’s 

development. Financial support and support for facilities development were regarded as most 

important (58% and 57% respectively identifying this support as being of high importance), 

followed by support for sites and premises (37%) and support for equipment purchase (33%). 

Networking, developing collaborative partnerships, skills and training, and marketing were all 

viewed as being of high importance by fewer than one-quarter of respondents. However, these 

could make a big difference to support club development which could lead to more members and 

generate income for investment, for instance.  

Relationship between Sport & Physical Activity and Health  

There is a major correlation between sport, physical activity and health (physical and mental health). 

Mentally, fitness is important in various ways. For instance, sports increase the flow of oxygen 

throughout the body. This increase in oxygen to the brain, fostering better cognitive abilities, memory 

and focus. Many conditions such as Alzheimer’s can be mitigated against (at least in part) by aerobic 
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and other sport activities. Sport & physical activity can also have an influence on conditions such as 

schizophrenia.  

Sport & physical activity also has cardiovascular benefits27, including muscle building and improved 

circulation. It is also better for cholesterol and blood pressure, preventing the negative consequences 

of hypertension such as a heart attack or stroke. In addition, sport & physical activity reduces the risk 

of diabetes, strokes and osteoporosis and may even prevent certain types of cancer. Sport & physical 

activity can also help to reduce the risk of colon cancer, breast cancer, Type 2 diabetes and coronary 

artery disease (CAD)/ischemic heart disease (IHD)28. 

Sport & physical activity also have emotional benefits29. The increased level of endorphins produced 

during sport & physical activity can help to stave off depression and reduce stress by decreasing 

hormones such as cortisol, and can reduce the risk of dementia. The social interaction of sport & 

physical activity can also impact on emotional health by building confidence and self-esteem. 

Local authorities across the LLEP area have all invested in developing sport projects and programmes 

to boost participation, as part of their wider commitments to improving local health & wellbeing 

outcomes. These programmes are typically funded by external bodies such as LRS and Sport England, 

as well as Public Health England grants. Sport & physical activity also has a key role in promoting a 

healthier workforce and providing wider preventative benefits for health and social care sector. A 

Health and Social Care Sector Development Plan is soon to be commissioned by City and County 

Councils. Incorporating sport & physical activities in this Plan provides an opportunity to maximise the 

health benefits. 

Sport & Physical Activity Sector GVA and Employment 

GVA and Employment in the Core Sport & Physical Activity Sector 

The Sport England Local Model uses national and published local data to provide indicative, annual 

estimates for a range of different elements of the sports economy. The model generates estimates of 

Sport & Physical Activity sector GVA and employment for participation and non-participation 

activities, and provides estimates of the wider impact of sport (health, volunteering and wider 

spending). The model generates these estimates at local authority, CSP and LEP levels. 

  

                                                      

27 International Platform on Sport and Development. 

28 Sport England Moves Tool. 

29 Association for Applied Sport Psychology. 
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Snapshot Model Estimates 

According to the Sport England snapshot model, in 2013 (the latest year for which data are available, 

the sport & physical activity sector contributed £285m in GVA to the LLEP area’s economy and 

generated £490m in wider benefits (volunteering, health and wider spending)30. Based on the model, 

the LLEP is the 24th largest Sport & Physical Activity sector (out of 39 LEPs). Overall, the LLEP is the 

23rd largest LLEP economy. The Sport & Physical Activity sector is largest in London (£6.6bn), followed 

by Greater Manchester (£1.2bn), the South East (£1.1bn) and Leeds City Region (£854m). 

The model estimates that the sector directly employed 8,405 people in 2013, which again would make 

it the 24th largest Sport & Physical Activity sector. As with GVA, the Sport & Physical Activity sector 

is largest in London (75,029 jobs), followed by the South East (31,227), Leeds City Region (23,823) 

and Greater Manchester (21,256). The same four LEPs therefore contained the largest Sport & Physical 

Activity sectors measured by GVA and jobs.  

The Sport & Physical Activity sector accounts for 1.4% of total LLEP area GVA, whereas nationally the 

sector accounts for 1.6% of all England GVA. In addition, the sector accounts for 1.7% of all LLEP 

employment, compared to 1.6% for England. Sport & Physical Activity makes the largest proportionate 

contribution to GVA in Greater Manchester (the only LEP area in which the sector contributes more 

than 2% of total GVA, followed by London (just under 2%) and Cornwall & the Isles of Scilly (1.8%). 

Leicester & Leicestershire ranks 20th, which suggests that the sector makes a proportionately larger 

contribution the local economy (ie. accounts for a higher percentage of total GVA) than it does in 19 

other LEPs. 

The LLEP ranks 31st out of 39 for sport sector productivity per worker. As noted above, productivity 

was highest in London, followed by Greater Manchester. Interestingly, productivity as also high in 

Buckinghamshire Thames Valley and Cumbria, and was much lower in South East (10th highest sector 

GVA per worker) and Leeds City Region (ranked 16th). 

The model GVA and employment estimates are shown below for the LLEP area. Participation activities 

generated around 78% of GVA and 75% of employment. Sports membership subscriptions and fees 

were the largest single source of GVA (£95m, around one-third of total sector GVA), followed by 

sport education (£86m, around 30% of sector GVA). Spectator sport (£23m) generated slightly more 

GVA than participation sports (£23m). Overall sports equipment generated £40m of GVA (for 

participation and non-participation activities), with sportswear generating £7m (again for participation 

and non-participation activities). Sport gambling generated £10m of GVA.  

                                                      

30 Sport England Economic Value of Sport Local Model. 
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The zero figure for GVA generated by TV and satellite sport subscriptions reflects the fact that the 

major pay TV operators (BskyB, BT Sports and Virgin) have their HQs located elsewhere (London 

and the South East), and this is where the GVA is allocated. The money that is distributed to 

professional clubs from broadcasting deals and televising of individual sports matches (eg. Premier 

League and Rugby Premiership) will be reflected in the financial performance of the clubs themselves 

and, in turn contributes to the GVA and employment contribution of these clubs to the local economy 

via the Spectator Sports element of the model.  

Figure 4.3: LLEP Sport & Physical Activity Sector GVA and Employment  

 

Source: Sport England. 

Under the model, the annual value of volunteering time is around £79m, the annual health benefits of 

sport & physical activity are worth around £377m and annual wider spending by people attending sport 

events (ie. on accommodation, transport, food & drink etc) is £36m. According to a report by travel 

company GoEuro, around £17m of this annual wider spend is generated by spectators (home and 

visitors) at Leicester City FC matches31. 

Around 30% of Sport & Physical Activity sector GVA and jobs is generated in the Leicester City 

Council local authority area. Of the seven Leicestershire Districts and Boroughs, the largest is 

                                                      

31 Estimates for the 2015/16 Premier League season. Due to differences in methodologies and time periods, the GoEuro and 

Sport England figures cannot be compared on a like-for-like basis. 
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Charnwood (20% of all LLEP area GVA and employment), followed by Blaby (13% of GVA and 

employment) and North West Leicestershire (11% of GVA and employment). 

Table 4.3: GVA and Jobs by LLEP Local Authority Area 

Local Authority 

GVA 

(£m) 

% LLEP 

Total Jobs 

% LLEP 

Total 

Leicester City £86.7 30.4% 2,555 30.3% 

Leicestershire County Council Districts/Boroughs 

Blaby £37.0 13.0% 1,053 12.5% 

Charnwood £56.3 19.8% 1,711 20.3% 

Harborough £21.6 7.6% 649 7.7% 

Hinckley & Bosworth £25.0 8.8% 746 8.9% 

Melton £12.5 4.4% 339 4.0% 

North West Leicestershire £32.0 11.2% 908 10.8% 

Oadby & Wigston £13.8 4.8% 468 5.6% 

Total £285.0   8,429   

Source: Sport England. 

Note: Combined jobs total for the individual local authority areas is slightly higher than the estimate 

for the LLEP area itself due to rounding of data where figures are apportioned from higher spatial 

levels. 

Refined Estimates 

The Sport England model has a facility that enables additional localised data to be input, where it is 

available, to refine local GVA and employment estimates. This includes information on the number of 

sports students and staff at FE and HE institutions and attendance for major clubs and events. Inputting 

this data increases sport education GVA by around £19m and (academic) employment by 350 and 

non-participation spectator sports GVA by around £22m and employment by around 1,000. This gives 

a revised estimate of GVA of £326m (an additional £40m) and around 9.620 jobs (an additional 1,200). 



  

 

27 

 

Figure 4.4: Refined LLEP Sport & Physical Activity Sector GVA and Employment  

 

Source: Sport England and Innovas Consulting. 

GVA and Employment in the Broader Sport & Physical Activity Sector  

UK Sport Satellite Account Approach 

The Sport Satellite Account (SSA) method provides an estimate of sport-related spending, GVA and 

employment in each sector at the national (UK) level. There are no local area data, but assumptions 

can be made to estimate the size of the broader Sport & Physical Activity sector at the LLEP level. In 

addition, there are lags in the data (the latest data, published in June 2015, are for 2012), although we 

can use past growth rates to project forward estimates of the size of the sector in subsequent years 

and into the future.  

According to the SSA approach, the broader UK sports economy generated £38.9bn in GVA in 2012 

(2.6% of the overall economy) and employed just over 1 million people (3.6% of total employment). If 

we assume that the broader Sport & Physical Activity sector accounts for the same percentage of 

GVA and employment in Leicester & Leicestershire as it does nationally, this would mean that the 

sector generates £513m of GVA in the LLEP area and employs around 17,500 people. It should be 

noted, however, there does appear to be an “Olympics effect” in the data for 2011 and 2012 (worth 

around 0.2 percentage points for GVA and 1.3 percentage points for employment), which may have 

inflated the figures for these years.   
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According to the SSA approach, the core Sporting Activities sector accounts for 55% of GVA. Among 

the non-sport sectors, the largest contributors to sport GVA were Telecommunications (10%) and 

Education (5%). 

Projected Growth in the Sport & Physical Activity Sector 

Projecting forward the growth of the Sport & Physical Activity sector is not straightforward as there 

are no official UK forecasts, and different commercial publications use different definition, and no local 

times series data on which to base projections. Therefore, any estimates of growth in the sector locally 

are subject to major uncertainties. 

Nevertheless, indicative scenarios can be developed to illustrate potential growth paths under different 

conditions. Below we project forward GVA and employment in the Sport & Physical Activity sector 

in the LLEP to 202232 under the following scenarios: 

 Current trend - 3.7% growth per annum33 

 “Gold” scenario – 4.7% growth pa (ie. 1 percentage points above trend) 

 “Silver” scenario – 4.2% growth pa (ie. 0.5 percentage point above trend) 

 “Bronze” scenario – 3.2% growth pa (ie. 0.5 percentage point below trend) 

In each of these scenarios we have assumed that employment growth is 1 percentage point slower 

per annum than growth in GVA, thereby building in productivity gains. Under these scenarios, the 

“Core” Sport & Physical Activity sector (Refined model) is projected to grow to between £432m and 

£492m by 2022, employing between 11,701 and 13,341 people. The “Broader” Sport & Physical 

Activity sector is expected to grow to between £703m and £812m, employing between 21,286 and 

24,269 people. We assume that the additional growth contained in the “Gold” and “Silver” scenarios 

reflects additional local, national and international demand for goods/services of LLEP area companies 

(ie. increase in aggregate demand), and an increase in local productivity capacity due to new inward 

investment, creation of new businesses and expansion of existing firms (ie. increase in aggregate 

supply). 

  

                                                      

32 This year has been selected as it is ten years on from the latest data available for the “broad” Sport & Physical Activity 

Sector, the standard timeframe for long-term economic projections. 

33 Based on global market figures published by PwC (2015). 



  

 

29 

 

Table 4.4a: Sport & Physical Activity Sector Growth Projection 

GVA 

Approach Baseline 2022 

(Current 

Trend) 

2022 (Gold 

Scenario) 

2022 (Silver 

Scenario) 

2022 

(Bronze 

Scenario) 

Snapshot £285m (2013) £395m £430m £413m £378m 

Refined £326m (2013) £452m £492m £472m £432m 

UK SSA £513m (2012) £737m £812m £774m £703m 

Table 4.4b: Sport & Physical Activity Sector Growth Projections 

Employment 

Approach Baseline 2022 

(Current 

Trend) 

2022 (Gold 

Scenario) 

2022 (Silver 

Scenario) 

2022 

(Bronze 

Scenario) 

Snapshot 8,405 10,682 11,656 11,160 10,223 

Refined 9,620 12,226 13,341 12,773 11,701 

UK SSA 17,500 22,842 24,269 23,236 21,286 

Source: DCMS, Sport England and Innovas projections. 

Modelling Changes in Participation, Events and Construction  

The Sport England model enables further development of scenarios relating to changes in participation, 

hosting of events and construction of new facilities. For example, the model estimates the following:  

Participation  

 A 1% increase in participation in sport would result in an additional £0.8m of GVA in Leicester & 

Leicestershire and an additional 32 jobs, and £3.8m of health benefits 

 A 5% increase in participation in sport would result in an additional £4.0m of GVA in Leicester & 

Leicestershire and an additional 162 jobs, and £19.8m of health benefits 

 A 10% increase in participation in sport would result in an additional £8.1m of GVA in Leicester 

& Leicestershire and an additional 325 jobs, and £39.6m of health benefits  

Events 

 Hosting a single event at the new Community Sports Arena would generate an additional £87,000 

in GVA, create four additional jobs, and result in an additional £68,000 spend in the local economy, 

assuming 3,000 tickets were sold at an average price of £20. 
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 Hosting a three-day event at the new Community Sports Arena would generate an additional 

£348,000 in GVA, create 14 additional jobs, and result in an additional £273,000 spend in the local 

economy, assuming 3,000 tickets were sold per day at an average price of £20. 

Construction 

 Leicester Tigers proposed £18m hotel and matchday fan zone development on the former Granby 

Hall site next to the Welford Road ground could generate an additional £6.6m in GVA and create 

244 construction and development related jobs. 

Economic Impact of Leicester City Winning the Premier League 

There have been very few studies that have sought to capture the impact on the local or regional 

economy of sports teams winning major trophies (as opposed to the impact of a specific event), and 

those that have been undertaken have tended to be US studies that have looked into the economic 

impact of teams that have won the major sports titles (eg. Superbowl, World Series etc). The results 

of these studies have tended to be inconclusive, with some cities experiencing positive effects, but 

with others noticing very little economic stimulus. Therefore, it is difficult to draw firm conclusions 

about how Leicester City’s historic Premier League title win, the club’s first ever top flight 

championship since it was formed in 1884, will impact upon the economy of Leicester and 

Leicestershire. Nevertheless, some indicative conclusions can be drawn.  

First, there are the direct benefits to the Football Club. The Premiership title could be worth up to 

£150m to the club, (through Premier League prize money, revenues from the new BskyB/BT Sports 

Premier League TV deal due to commence in the 2016/17 season), Champions League participation 

cash and increased match day revenues from tickets and hospitality sales) according to data analysts 

Repucom34. The club will also enjoy a higher valuation of sponsorship assets, although its real 

commercial potential will become clearer during the summer as a greater number of high profile 

brands are likely to seek to associate themselves with the club.  

Obtaining a direct place in the Champions League stage is itself worth £9m, plus a potential additional 

£1.5m per group stage win and £0.5m per group stage draw (so a potential maximum of £13.5m to 

the club just from being in the group stage). There are further payments depending on how far teams 

progress in the tournament, up to a potential £39m for winning the competition overall (direct 

payment), which itself could potentially double via the new "market pool payment" for successful clubs 

from Europe’s major leagues.  

                                                      

34 Repucom (2016). 
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In terms of wider benefits to the city and county, figures produced by the University of Derby in 2015 

suggested that the average football fan spends £855 per visit in the local area when watching their 

team play overseas (including food/drink, accommodation and local transport, and excluding match 

tickets and spend in the ground). On the assumption that away fans take up their UEFA regulated 

allocation of tickets of 5% of ground capacity, the three Champions League games could bring up to 

£5m into Leicester/Leicestershire.  

Wider impacts on the city and county could be generated by the "feel good factor" and the increase 

in interest in the club in the immediate short term (particularly with Euro 2016 taking place in June/July, 

with at least one and possibly two Leicester players in the England squad), which could lead to more 

people choosing to watch the matches in pubs and clubs and combining this with more restaurant 

visits and other night-time economy activities before and after the matches. In the longer term, it will 

be vital to capitalise on wider interest (eg. inward investors, tourists/visitors) that the higher profile 

of the city/county may lead to and making sure that the local offer is appropriate to turn greater 

interest into greater economic activity (eg. investment and tourism visits/stays). This requires co- 

ordinated activity from local councils, the LLEP and relevant partners.  

One further point of reference is a 2011 study which suggested that Swansea's promotion to the 

Premier League at the time would lead to a £50m boost to the economy, along with creation of 400 

new jobs, due to increased spending by supporters and the knock on effect that the raise in profile 

the city would have on wider investment/spending. However, it should be noted that this was an ex- 

ante assessment (ie. before the event) and no subsequent assessment is available to demonstrate the 

actual impact. 

Economic Impact of Rugby World Cup 2015 

Major sporting events have the potential to deliver significant benefits to the host country and host 

locations within that country. The Rugby World Cup (RWC) attracts large numbers of visitors, can 

stimulate additional investment in infrastructure (eg. at host stadia and surrounding localities), tourism 

and associated spending, increased exposure to a global audience and investment in participation at all 

levels of the sport. Tangible benefits to the host can be shown through the additional spend generated 

and the additional GVA contribution of the event to the economy. RWC 2007 was estimated to have 

directly contributed £380 million to the French economy. 

Exposure as a Host City places them in a global shop window for attracting business investment and 

tourists. The visibility of the city name in stadiums and on television provides an advertising platform 

for local campaigns (at recent Football World Cups all stadiums have included city name banners). 

Examples of the types of benefits include: 
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 Increased exposure as a tourist destination – some 93% of international visitors at RWC 2011 in 

New Zealand said they wanted to return in the future 

 Increased participation in sport 

 Stadia improvement 

 ‘Feel-good’ factor - after RWC 2011 it was reported that 88% of inhabitants of Auckland agreed 

that the event had generated a greater sense of community, and RWC 2015 aimed to emulate this 

through the presence of Fan zones, use of local volunteers and other local cultural events and 

programmes 

 Business legacy – it was reported that 52% of businesses in New Zealand increased their 

international network during 2011, and RWC 2015 also sought to market UK business strengths 

and drive export growth 

 Employment related to the event 

 Infrastructure investment 

 Spend by visitors. 

A study by Ernst & Young35 has estimated the benefits to England and Wales36 from hosting the 2015 

RWC. The study found that the three pool stage matches held in Leicester at the King Power stadium37 

were attended by 86,000 spectators, of which 16% were purchased by overseas visitors, 35% by 

domestic visitors to the city and 49% by local residents. It also estimated that this resulted in an 

additional £34.8m of spend in the Leicester economy, including direct spend by fans/visitors (£21.2m), 

indirect (ie. in supply chain) spend £7.5m and induced effects (wider spending stimulated by increased 

employment generated by RWC 2015) of £6.1m. 

The report further estimated that this activity generated an additional £17m in GVA to the local 

economy and created 400 jobs. The report estimated that around half of the benefits to host cities 

would be generated by direct impacts, with indirect effects accounting for around one-third of the 

benefits, and the remaining impacts reflecting induced effects.  

  

                                                      

35 Ernst & Young, The Economic Impact of Rugby World Cup 2015 Post Event Study (2016). 

36 Of the eleven host cities, ten were in England and one (Cardiff) was in Wales. 

37 Argentina vs Tonga, Canada vs Romania and Argentina vs Namibia. 
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Sport & Physical Activity Sector Skills Issues 

The diverse nature of the sector means that no one body is responsible for tackling skills issues. 

SkillsActive, the Sector Skills Council for Active Leisure, Learning and Well-being, comprising Sport 

and Recreation, Health and fitness, Playwork, the Outdoors and Caravans reports that the sports and 

physical activity sector experiences a high percentage of younger workers, high levels of part time 

working, and a high predominance of volunteers particularly in the sports participation sector. For 

those involved in the delivery of grassroots sport and active recreation wages are typical low, roles 

are often customer facing and hours are not generally 9am to 5pm.    

The Sector Skills Assessment: Active Leisure, Learning and Well-being: UK identifies that there are 

particular recruitment difficulties and skills issues facing employers in the sports, fitness and outdoors 

sub-sector, with particular job roles considered hard to fill:   

 Sporting officials (paid and voluntary)  

 Coaches, teachers, instructors and activity leaders (paid and voluntary)  

 Operational help (volunteers).    

The most common skills in need of improvement amongst existing staff were identified as:   

 Sport specific technical skills   

 Communication    

 Management   

 Child protection.  

Semta is responsible for providing the science and engineering sector with a supply of skilled personnel. 

Semta estimates show that more than 80,000 skilled engineers are due for retirement within the next 

three years alone – and that the average age of engineers is still rising. Sports such as motor racing, 

including Formula E and other motor racing activities based at Donington Park, require highly skilled 

scientists, engineers and mathematicians, and tacking these skills shortages is vital if this key sporting 

asset is to continue to be successful. 

Future Drivers of Growth in the Sport & Physical Activity Sector 

The national and global sport sector has grown considerably over the last five years (the global sports 

market revenues had grown to $145bn in 2015). Predicted longer-term trends in personal disposable 

income and a strong and increasing societal emphasis on healthier lifestyles will provide further 

stimulus for growth. The sport sector will continue to respond to social changes and rising consumer 
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expectations. This will include the technological advances linked to new products and improvements 

to the consumer experience, covering areas such as: 

 New products to meet changing consumer needs e.g. GPS and advanced satellite navigation for 

outdoor adventure activities, weareable technology to measure fitness, participation etc.  

 New sports (eg. parkour) 

 New formats for sport competitions  

 New events to meet new markets  

 Improvements to the spectator experience  

 New attractions  

 Greater use of social media  

 Technological advances to increase the level of participation experience through interactive games 

consoles.  

The rising expectations of consumers will drive the demand for higher standards, greater choice and 

an improved experience that mixes sport participation with non-sport activities, retail, entertainment 

and hospitality. One challenge yet to be comprehensively addressed is the time pressure faced by 

consumers and the opportunity to stimulate sports participation in workplace-based markets.  

As the sector matures, companies may merge or undertake acquisitions which could result in an 

overall reduction in company numbers, whilst stabilising numbers of employees. It is likely that new 

companies will continue to be created in those sub-sectors in which there are low barriers to entry.  

According to the latest research report released by Technavio38, the global sports equipment market 

is expected to reach close to $83bn by 2020. The report identified the key drivers of growth as: 

 Increase use of online retailing  

 Increased demand for advanced sports equipment   

 Growing demand for sporting equipment from developing economies.  

Rapid advances in technology in the sports industry creates a need for adoption of new sports 

equipment as older models gradually become obsolete. The use of advanced sports equipment ensures 

higher safety for users. One example of advanced technology in sports equipment the report highlights 

is “Odyssian Technology”, which involves the use of integrated sensors that are capable of measuring 

                                                      

38 Technavio, Global Sports Equipment Market 2016-20 (2016). 
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performance of athletes while monitoring environmental conditions. The integration of this technology 

is helping measure factors such as the impact force between players, rotational speed, and the height 

of a jump, apart from recognizing failures. This technology is suitable for ball sports, and could also be 

used in mobile sporting goods like skis, snowboards, ice skates, and skateboards.   

Another example the report identifies is in biomimetics for athletes. It is helping vendors develop 

materials that increase the adhesive strength of an athlete when in motion. This technology can be 

extremely useful for manufacturers making skid-free shoes that increase the grip strength in climbing 

shoes.   

According to PS Market Research39, the global sports nutrition market was valued at $24.7bn in 2014, 

and it is expected to grow to £41.6bn by 2020. Sports drinks account for around 55% of the market. 

Increasing health concerns among all consumer groups is driving the demand of the global sports 

nutrition products. This provides opportunities for Loughborough University, which has research links 

with Gatorade via the School of Sport, Exercise and Health Sciences, and for local food & drink 

manufacturers to diversify; the LLEP area has a large base of food & drink companies, but very few 

serving the sport/health nutrition market. 

The emergence of new consumer bases, such as recreational and lifestyle users are being increasingly 

targeted by the sports nutrition manufacturers. The increasing accessibility of products through 

conventional mass-market retail channels, is supporting easy availability of sports nutrition products. 

Other LLEP Growth Plan Sector Opportunities 

As noted already, the Sport & Physical Activity sector has strong links with other LLEP Growth Plan 

sectors. Some of these Growth Plans explicitly reference sport & physical activity, whilst in other the 

links are more implicit. Key opportunities are: 

1. Tourism & Hospitality. Ensure that the LLEP area’s Sport & Physical Activity sector and assets 

are integrated into wider efforts to market the LLEP area as a visitor/tourist destination so that 

visitors are aware of the full extent of availability (the Tourism & Hospitality Growth Plan already 

recognises the strength of the LLEP area’s sporting offer) and that outdoor pursuits, are contained 

within National Forest visitor proposals. 

2. Creative Industries. Potential to develop joint funding/support to voluntary organisations to 

enable them to increase their economic performance and to ensure that the sport & physical 

activity offer and the creative offer are marketed in a complementary manner as part of efforts to 

                                                      

39 PS Market Research, The Global Sports Nutrition Market 2015-20 (2015). 
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market Leicester & Leicestershire as a visitor destination; develop an integrated sport/physical 

activity and creative/arts offer as part of health & wellbeing programmes. 

3. Food & Drink. Work with Loughborough University and the local Food & Drink Forum to 

support diversification of food & drink businesses into the sport/health/nutrition market to meet 

growing domestic and global demand for health-related food & drink products, and to develop 

healthier versions of traditional meals; create links between major professional clubs and venues 

to increase the potential for local firms to supply healthy food & drink ranges for sports event 

spectators. 

4. Textiles. Strengthen links between DMU, Loughborough University and local garment 

manufacturers to commercially exploit new textiles technological advances to increase innovation 

in sportwear design and its diffusion onto the High Street.  

5. Advanced Manufacturing & Engineering and Low Carbon. Support Donington Park to 

become THE European hub for low carbon motor vehicles racing, working with MIRA to maximise 

the impact on local low carbon supply chains; increased demand for cycling can drive growth in 

demand for high-technology, low carbon composite materials used in modern bicycles; encourage 

a wider shift to a lower carbon economy via major high-profile clubs committing to become carbon 

neutral and have lower carbon supply chains, and help to raise awareness about need for shift to 

a less carbon intensive way of living and working. 

6. Financial & Professional Services. Continue to include major clubs in promotional 

activity (eg. Leicester Tigers accompany a City Council/LLEP delegation to the MIPIM 

international real estate convention, to help to promote investment in property, such as retail, 

office, industrial premises etc) to raise image/profile/awareness of Leicester/Leicestershire as in 

investment location. 

7. Logistics & Distribution. Ensure that sport manufacturers and retailers exploit the latest 

logistics & distribution technologies to increase supply chain efficiency.
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5.  Strategic Priorities and Investments 

Sport & Physical Activity Sector Growth Plan Vision 

The Vision for the sport & physical activity sector in Leicester and Leicestershire is: 

“By 2022, Leicester & Leicestershire will be the premier high-performing location for the 

business of sport & physical activity in England, containing innovative businesses providing 

world class sporting products and services delivering economic, social and health & wellbeing 

impacts”  

The outcome of growth stimulated by this plan will be (in the Core sector):   

 An additional 3,700 jobs in the Sport & Physical Activity sector by 2022 (an extra 1,100 jobs over 

and above the “baseline” projections) 

 An additional £165m of GVA in the Sport & Physical Activity sector by 2022 (an extra £40m in 

GVA over and above the “baseline” projections) 

In order to do this, the LLEP and partners will seek to maximise the economic contribution of the 

Sport & Physical Activity sector to Leicester & Leicestershire by:  

 Supporting the growth and competitiveness of new and existing businesses in the Sport & Physical 

Activity sector 

 Promoting innovation, R&D and knowledge transfer between Universities and the business base 

to boost development of new products and services in the Sport & Physical Activity sector  

 Fostering co-ordinated promotional and investment activity across the Sport & Physical Activity 

sector and other priority sectors to maximise investment into the LLEP area, working with key 

partners  

 Working with other partners to maximise the social and health benefits that sport brings to 

individuals, businesses and communities across the LLEP area through health & wellbeing and 

greater productivity 

More specifically, the Growth Plan will: 

1. Promote Leicester & Leicestershire as England’s 'County and City' capital of sport, highlighting its 

offer as a place to take part in and watch high quality sport & physical activity, as a dynamic, vibrant 

and healthy place to live and work with a rich and diverse high quality sport & physical activity 

offer, which is part of its psyche, DNA and culture. 
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2. Further build on the LLEP area’s world class research capabilities to stimulate innovation and 

knowledge transfer opportunities linked to graduate retention, skills and sport related spin out 

companies, to create world class research and innovation clusters and supply chain hubs for sport 

& physical activity 

3. Further develop the SportPark brand, emphasising its unique combination of elite sport provision 

for athletes, world class research facilities, sport technology innovation and support it to make it 

THE place for sport NGBs in England, to generate spin out opportunities linked to Loughborough 

University Science and Enterprise park and make SportPark a hub for research and technology for 

all things sport & physical activity 

4. Build on the positive profile achieved by Leicester City FC and the ongoing exposure that the 

Leicester Tigers brand brings to Leicester & Leicestershire to attract investment, tourism and to 

connect local communities 

5. Develop a major sport events (and conferences) portfolio to compliment the portfolio of high 

level, first class elite sport and research 

6. Encourage commercial investment into the heart of the LLEP sporting landscape, building on the 

investment made into the Leicester Community Sport Arena 

7. Promote and develop the LLEP’s distinct outdoor and cycling economy. 

Whilst the LLEP is the lead partner for the Sport & Physical Activity Growth Plan, funding and 

implementation of the actions that follow will require the input and resources of a range of partners 

both within the LLEP area and elsewhere. 

Sport & Physical Activity Sector Growth Plan Strategic Priorities 

The LLEP Strategic Economic Plan (SEP) provides the framework for achieving the LLEP’s overall vision 

by investing in Business, People and Place. 

 Investing in Businesses. Providing business support to SMEs to increase the competitiveness 

of priority sectors 

 Investing in People. Giving local people the skills that businesses require 

 Investing in Place. Investing in development sites and improving public realm and connectivity 

The actions contained in this Growth Plan are categorised under these three themes. In line with 

these themes, the strategic priorities for the Sport & Physical Activity Growth Plan are: 

  

http://www.llep.org.uk/investing-in-our-business/
http://www.llep.org.uk/investing-in-our-people/
http://www.llep.org.uk/investing-in-our-place/
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1. Business Theme 

 Priority BU1: Business Competitiveness. Provide Sport & Physical Activity sector 

businesses with access to support to increase their competitiveness both domestically and in 

international markets 

 Priority BU2: Business Innovation. Support Sport & Physical Activity sector businesses to 

maximise innovation in new products, services and processes to increase productivity. 

 Priority BU3: Linking Participation, Health & Wellbeing and Business Opportunities. 

Maximising the impact of increased participation and healthier lifestyles on the Sport & 

Physical Activity sector business base and productivity. 

2. People Theme 

 Priority PE1: Skills and Employability. Develop the skills base to meet the current and 

future needs of the sector. 

 Priority PE2: Workforce of Tomorrow. Attract and retain young people into the sector. 

3. Place Theme 

 Priority PL1: Place-Making, Image and Profile. Promote Leicester & Leicestershire as a 

premier location to attract sport & physical activity business investment and tourism 

 Priority PL2: Sport & Physical Activity Event Plan. Develop a coherent plan to attract 

and develop sport events of national and international standing 

 Priority PL3: Sport & Physical Activity Infrastructure Investment. Develop sport & 

physical activity infrastructure to support sector growth and meet increasing demand. 

Delivering the Sport & Physical Activity Growth Plan 

The Sport & Physical Activity sector is supported by a number of public sector organisations in 

Leicester & Leicestershire, most notably Leicester-Shire and Rutland Sport (LRS) and local authorities 

(City, County, District and Borough), working with national partners such as Sport England and 

individual sport bodies. To date the emphasis of this support has been on seeking to increase 

participation in sport and on supporting not-for-profit clubs. 

The Growth Plan is the first time that partners in the LLEP area have sought to focus on the economic 

contribution of the sector.  It therefore provides a great opportunity to ensure that Leicester & 

Leicestershire contains a premier league Sport & Physical Activity sector, as well as being home to the 

2016 Premier League champions!   
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To bring the Growth Plan ambitions to fruition, a range of partners need to be on board, both within 

and outside the LLEP area. Their roles will include strategic leadership, delivery, oversight, funding etc. 

Their roles will vary depending upon their own specific priorities. Key partners are:  

 LLEP. As the strategic lead in driving forward economic growth in Leicester & Leicestershire, the 

LLEP will be the accountable body for the Growth Plan, and has a key role to play in facilitating 

the partnership working needed to deliver the Growth Plan.   

 Business Gateway. Integration of Sport & Physical Activity within the activities of the LLEP 

growth hub (Business Gateway) will be necessary to support the development and growth of the 

sector.  

 LRS. The local County Sports Partnership is responsible for increasing participation in sport. They 

will need to liaise with the LLEP and Business Gateway to help ensure that increased demand for 

sport & physical activity can be met by local firms. This may require an evolution in LRS strategic 

responsibilities and some dedicated capacity for business engagement and coordination of delivery.  

 Local Authorities. Continuing to have an ongoing role in provision of sport & physical activity 

facilities and programmes, linked to social inclusion and health & wellbeing objectives.  

 Leicestershire Promotions. A relationship between the LLEP, LRS and Leicestershire 

Promotions to ensure strategic marketing and promotion of the sector takes place, as part of 

wider place-making campaigns is required.  

 Sport England. A strategic relationship will be maintained between the LLEP, LRS and Sport 

England to ensure strategic coordination of activities and investment.  

 Health & Wellbeing Boards. Regular dialogue between LLEP, LRS and the Health & Wellbeing 

Boards is required to strengthen strategic linkages to their health improvement policies and 

programme to ensure the delivery of joined up activities.  

 UKTI. Supporting growth of the sector, focusing on specialist businesses that supply the sport 

sector, with an emphasis on major events and sport-related infrastructure projects  

 National Governing Bodies of Sport (NGBs). Further developing the relationship with NGBs 

located at SportPark to ensure strategic co-ordination of activities and investment and creation of 

local supply chain opportunities to support the growth of the sector. The relocation of NGBs to 

SportPark that has already taken place is a sign of success, and potentially more could follow. 

 Major professional clubs and venues. Supporting wider business engagement and helping 

smaller clubs with commercialisation of their activities to support sustainability, as well as playing 
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a role in promotional activities (eg. of Leicester & Leicestershire and the Sport & Physical Activity 

sector).  

 Leading elite (non-professional) Clubs. Can support with the sharing of knowledge with 

other VCS clubs about their best practice in relation to commercial activities and financial 

sustainability  

 Universities. Will need to play a lead role in the development and co-ordination of a graduate 

retention scheme, innovation and R&D related activities and spin out of new businesses related 

to their areas of sport & physical activity specialism. 

 FE Colleges. Developing apprenticeships to ensure that this is taken up by more businesses.   

 Leisure Trusts. Support the delivery of NEET programmes. 

 National Forest. Supporting the development of the outdoor pursuits offer and related 

investment and event opportunities 

 Leicester & Leicestershire Culture Board. Work with LRS and the LLEP to ensure linkages 

between cultural and sport & physical activities and promotional activities where appropriate 

Sport & Physical Activity Sector Growth Plan Actions 

Specific actions required to support the economic growth of the sector and its contribution (GVA 

and employment) to the wider LLEP area economy are described below. The Growth Plan prioritises 

projects that have the ability to create the highest level of economic growth (GVA) and jobs in the 

short and medium term and it also includes projects that have longer term potential. Two key factors 

were considered in the development of the projects:   

 Economic growth (business activity, new businesses, inward investment and jobs)   

 Ease and costs of implementation (time, funding available, legislative compliance and project 

delivery), building on existing assets/activities. 

For each action, the Growth Plan sets out: 

 Objectives to be achieved 

 How this will be assessed 

 Required actions for achievement 

 Resources required 

 Timeframes for delivery 
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 Partner responsibilities. 

The Growth Plan contains actions that directly seek to generate additional GVA and employment in 

the Sport & Physical Activity sector. Specific actions relating to participation in sport & physical activity 

are contained in the strategies, programme and plans of LRS and local authorities, and are therefore 

outside the scope of this Growth Plan. Rather the Growth Plan and the actions contained within it 

are those that are considered to be able to deliver greater levels of GVA and employment growth.  

Similarly, the Growth Plan does not contain general actions in relation to infrastructure, transport and 

connectivity, which are (in some cases statutory) responsibility of local authorities.  The Growth Plan 

does contain specific sport & physical activity infrastructure actions, and seeks to ensure that sport & 

physical activity facilities are embedded within other wider development plans (eg. housing, town 

centre etc). 

Delivery Principles 

Delivery of the Growth Plan will be underpinned by three key principles: 

 Sustainability. Ensure that the development and growth of the Sport & Physical Activity sector 

is economically, socially and environmentally sustainable in the long term  

 Connectivity. Ensure that all parties including consumers and businesses in the Sport & Physical 

Activity sector make the best use of ICT and digital technologies to maximise growth  

 Accessibility. Ensure that the development and growth of the sport sector is inclusive to 

businesses, individuals and communities.
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Table 5.1: Business Theme - Actions Concerning Business Support, Advice, Access to Finance, Supply Chains and Networks 

Specific  

Objectives to be achieved  

Measurable  

How this will be 

assessed  

Actions  

Required actions for achievement  

Resources  

Requirements for 

actions  

Timeframes  

Delivery times  

Lead  

Responsible lead and 

other partners 

Priority BU1: Business Competitiveness 

Provide Sport & Physical 

Activity sector businesses 

with access to support in 

order to: 

 Increase their 

competitiveness and 

productivity 

 Increase networking 

 Strengthen supply 

chains 

 

1. Number of 

businesses 

supported and 

engaged (eg. 

attending 

events)  

2. Increased 

business 

turnover 

3. Increase in 

number of 

business-to-

business 

collaborative 

ventures 

4. Number of jobs 

created 

Ensure that Sport & Physical 

Activity businesses are aware 

and engage with the existing 

support on offer 

 Business Gateway 

funding for 

support to Sport 

& Physical Activity 

sector businesses 

 Dedicated LRS 

officer to manage 

engagement with 

firms in the sector 

 Develop case 

study material to 

help stimulate 

demand 

 Potential 

European 

Regional 

Development 

Fund (ERDF) and 

Regional Growth 

Fund (RGF). 

Set up within 6-

12 months, then 

ongoing support 

and series of 

events/ symposia 

etc 

LLEP/Business 

Gateway, 

supported by LRS 
 

Provision of dedicated LRS 

resource/officer to engage with 

Sport & Physical Activity sector 

businesses   

Organise a programme of 

networking events to promote 

future developments in the 

sector, knowledge transfer and 

the exchange of best practice 

between businesses in the 

sector 

Introduction of a supply chain 

linkages programme to 

encourage the participation of 

companies in LLEP area 

Working with other sector 

Growth Plan leads to ensure 

that Sport & Physical Activity 

businesses are part of specific 

sector events (eg. food & drink 

festival, cultural programmes 

etc) 
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Table 5.1: Business Theme - Actions Concerning Business Support, Advice, Access to Finance, Supply Chains and Networks 

Specific  

Objectives to be achieved  

Measurable  

How this will be 

assessed  

Actions  

Required actions for achievement  

Resources  

Requirements for 

actions  

Timeframes  

Delivery times  

Lead  

Responsible lead and 

other partners 

Support Sport & Physical 

Activity sector businesses 

to increase export activity, 

including securing contracts 

to supply major sporting 

events being held overseas 

(eg. Olympics, World Cups 

etc) 

1. Number of 

firms winning 

overseas 

contracts, 

including for 

major events 

2. Value of 

contracts per 

annum/major 

event 

3. Number of 

contracts per 

annum/major 

event 

Support sport businesses to 

access international markets 

linked to major sporting events 

and sport related infrastructure 

projects. 

UKTI support to 

identify target 

markets and specific 

major sporting events, 

and to develop 

support offer to 

businesses 

Set up within 6-

12 months, then 

ongoing support 

UKTI with support 

from LLEP and local 

business 

representative 

groups 

Support voluntary Sport & 

Physical Activity sector 

clubs to adopt a more 

commercial mindset to 

increase financial 

sustainability and reduce 

dependence on grant 

funding 

1. Number of 

clubs 

registering as 

social 

enterprises 

2. Value of 

commercial 

income 

generated 

 Workshops to share best 

knowledge and best practice 

in relation to financial 

sustainability (eg. how to 

draw on business/financial 

skillsets of members, how 

to generate income from 

different sources etc) and 

commercialisation work. 

 Support for small number of 

clubs to transfer to social 

enterprise, based on 

fulfilment of criteria 

 Dedicated fund 

set up by LLEP 

and LRS 

 One-to-one 

supported 

required to 

generate change 

in typically risk 

averse client 

group 

Set up within 6-

12 months, then 

regular series of 

events, 

workshops etc 

 LRS, supported 

by a small 

number of lead 

clubs willing to 

share 

knowledge (eg. 

Leicester 

Hockey Club) 

 CASE and VAL 

(for business 

support) 

 

  



  

 

45 

 

Table 5.1: Business Theme - Actions Concerning Business Support, Advice, Access to Finance, Supply Chains and Networks 

Specific  

Objectives to be achieved  

Measurable  

How this will be 

assessed  

Actions  

Required actions for achievement  

Resources  

Requirements for 

actions  

Timeframes  

Delivery times  

Lead  

Responsible lead and 

other partners 

Priority BU2: Business Innovation 

Further build on the LLEP 

area’s world class research 

capabilities to support 

Sport & Physical Activity 

sector businesses to 

maximise innovation in 

new products, services and 

processes to increase 

productivity, in order to: 

 Increase the 

effectiveness of local 

companies’ research 

activities 

 Enhance University 

business development 

 Exploit the research 

strengths that exist 

within HEIs in relation 

to sport & physical 

activity and related 

disciplines for the 

benefit of local 

businesses in the 

sector 

 Increase the number of 

new businesses (spin 

outs) and patents 

1. Numbers of new 

links and 

collaborations 

2. Number of Sport 

& Physical 

Activity sector 

firms obtaining 

innovation 

vouchers 

3. New products 

developed and 

commercially 

launched due to 

collaboration 

between firms 

and between 

firms and 

universities 

4. University spin 

outs 

5. Patent 

applications 

Enhanced marketing and 

networking to make local 

companies aware of 

collaborative opportunities and 

funding to help them access and 

pay for the university services. 

 

Universities own 

funding; HEIF; 

Innovate UK; and 

ERDF, with match 

funding from the 

private sector 

6 months to 

develop 

programme, 

followed by 

ongoing activity 

Led by 

Loughborough 

University and 

SportPark, with 

delivery support 

from Leicester 

University and 

DMU. Support for Sport & Physical 

Activity sector businesses to 

access Innovation Voucher 

schemes to help SMEs to obtain 

specialist HEI advice 

 

Support for Sport & Physical 

Activity sector businesses to 

access Knowledge Transfer 

Partnerships, requiring 

partnering between HEIs, large 

companies and SMEs 

Provision of incubation units to 

support spin outs and early 

stage growth emanating from 

Sport & Physical Activity 

research activities 
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Table 5.1: Business Theme - Actions Concerning Business Support, Advice, Access to Finance, Supply Chains and Networks 

Specific  

Objectives to be achieved  

Measurable  

How this will be 

assessed  

Actions  

Required actions for achievement  

Resources  

Requirements for 

actions  

Timeframes  

Delivery times  

Lead  

Responsible lead and 

other partners 

emanating from the 

research base 

Priority BU3: Linking Participation, Health & Wellbeing and Business Opportunities 

Maximising the impact of 

increased participation and 

healthier lifestyles on the 

Sport & Physical Activity 

sector business base, 

including from new formats 

of sport, new venue 

development etc. 

1. Number of 

businesses 

securing 

contracts based 

on delivery of 

plans to 

encourage 

participation in 

outdoor sport 

activities among 

local 

communities and 

visitors 

Networking and meet-the-

buyer events to link increased 

participation and potential 

suppliers of equipment, facilities 

etc (eg. ICT services providers 

to support remote delivery of 

sport & physical activities). 

Hosting networking 

events, sport & 

physical activity 

events etc 

Ongoing LRS leading the 

interface between 

local participation 

programmes, clubs 

and potential 

suppliers, supported 

by local authorities 
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Table 5.2: People Theme - Actions Concerning Recruitment, Skills, Training and FE/HE Institutions 
 

Specific  

Objectives to be 

achieved  

Measurable  

How this will be 

assessed  

Actions  

Required actions for achievement  

Resources  

Requirements for 

actions  

Timeframes  

Delivery 

times  

Lead  

Responsible lead 

and other partners 

Priority PE1: Skills and Employability 

Develop the skills 

base to meet the 

current and future 

needs of the sector, 

to support 

employment growth 

and skills acquisition 

and labour market 

inclusion 

1. Number of Sport 

& Physical Activity 

sector businesses 

for which specific 

skills plans have 

been developed 

2. Skills attainment 

among Sport & 

Physical Activity 

sector staff 

3. Number of 

graduates from 

LLEP area securing 

jobs with local 

firms or 

organisations in 

the sector 

 

Promote methods of addressing sector 

skills needs to enable HE and FE 

providers to develop appropriate 

courses 

University and FE 

College own 

resources; potential 

to use ERDF and 

domestic 

employability fund 

Ongoing HEI and FE Colleges 

to co-ordinate, 

supported by local 

authorities, 

Jobcentre Plus and 

local schools. 
Develop links with the National Skills 

Academy for Hospitality to improve the 

hospitality skills of Sport & Physical 

Activity sector businesses, including 

customer care skills (eg. Welcome to 

Excellence and the emerging world-class 

customer care standard) and SEMTA for 

engineering/technical sports 

good/equipment manufacturing sub-

sector. 

 

Develop plans to ensure provision meets 

employer needs focusing on the 

following priorities: major sport venues; 

professional clubs; outdoor pursuits; and 

suppliers to major sport events. 
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Table 5.2: People Theme - Actions Concerning Recruitment, Skills, Training and FE/HE Institutions 
 

Specific  

Objectives to be 

achieved  

Measurable  

How this will be assessed  

Actions  

Required actions for achievement  

Resources  

Requirements 

for actions  

Timeframes  

Delivery 

times  

Lead  

Responsible lead 

and other partners 

Priority PE2: Workforce of Tomorrow.  

Attract and retain 

young people into the 

sector, including 

those who are 

currently not in 

education, 

employment and 

training (NEET) 

1. Number of completed 

apprenticeships and 

internships in the 

Sport & Physical 

Activity sector; and 

numbers of 

apprentices/interns 

securing employment 

2. Numbers of NEETs 

engaged in 

employability 

interventions in Sport 

& Physical Activity 

sector businesses 

3. Number of people 

gaining employment in 

Sport & Physical 

Activity sector 

businesses 

4. Numbers of Sport & 

Physical Activity 

sector firms 

participating in a) 

apprenticeship 

scheme, b) internship 

scheme and c) work-

experience scheme 

 Develop an apprenticeship 

programme for the sector and 

supply chain, enabling more young 

people to access employment 

opportunities in Sport & Physical 

Activity sector firms which have 

typically had little involvement in 

such schemes. 

 Graduate internship programme 

led by Loughborough University 

and universities and FE Colleges to 

match graduates and 

undergraduates into (paid) 

internships in Sport & Physical 

Activity sector businesses. 

 Develop local employment- related 

initiatives, building on existing FE 

College activity, using sport & 

physical activity, linked to local job 

opportunities, to engage NEETs 

and other disadvantaged groups 

University and FE 

College own 

resources; 

potential to use 

ESF, YEI and 

domestic 

employability funs 

12 months LLEP, HEIs, FE 

Colleges, Leisure 

Trusts. 
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Table 5.3: Place Theme - Actions Concerning Profile, Infrastructure, Transport, Connectivity and Workspace 
 

Specific  

Objectives to be 

achieved  

Measurable  

How this will be assessed  

Actions  

Required actions for 

achievement  

Resources  

Requirements for 

actions  

Timeframes  

Delivery times  

Lead  

Responsible lead and 

other partners 

Priority PL1: Place-Making, Image and Profile 

Promote 

Leicester & 

Leicestershire as 

England’s 'County 

and City' capital 

of sport, a 

premier location 

to attract sport & 

physical activity 

business 

investment and 

tourism 

1. Number of inward 

investment/relocation 

enquiries that are: 

 From firms operating in 

the Sport & Physical 

Activity Sector (Core 

definition) 

 From firms operating in 

the Sport & Physical 

Activity Supply Chain 

(Broader Definition) 

 From National 

Governing Bodies 

 Converted into actual 

investments in the LLEP 

area. 

 

2. Increase in the number of 

sport & physical activity 

tourists into the LLEP area: 

 Number citing sport & 

physical activity as a 

reason for their visit 

 Staying at least one 

night in the LLEP area as 

Market the sport 

strengths of the 

region focusing on 

raising awareness 

amongst two key 

target audiences (i, 

inward investors and 

ii, tourists) of the 

LLEP area’s: 

 Locational 

strengths 

 High-profile 

professional 

clubs, including 

building on the 

positive profile 

achieved by 

Leicester City FC 

 Major venues 

 HEI sport-related 

expertise 

 SportPark as a 

brand in its own 

right 

 Promotional 

campaign involving 

traditional and 

social media, funded 

by LLEP, Leicester 

City Council, 

Leicestershire 

County Council and 

major professional 

clubs. 

 There is a need for 

sport to be fully 

integrated and 

included in the 

existing inward 

investment offer (ie 

continued 

representation and 

inclusion of Sport 

Clubs at MIPIM etc) 

 There is then the 

need to develop an 

appropriately 

‘packaged’ offer for 

consumers in 

Six months to 

develop initial 

promotional 

programme, then 

ongoing marketing 

and annual review 

and refresh. 

 Leicestershire 

Promotions 

(promotional lead) 

 Supported by LLEP, 

LRS, Local 

Authorities, 

professional clubs 

and Chamber of 

Commerce 
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Table 5.3: Place Theme - Actions Concerning Profile, Infrastructure, Transport, Connectivity and Workspace 
 

Specific  

Objectives to be 

achieved  

Measurable  

How this will be assessed  

Actions  

Required actions for 

achievement  

Resources  

Requirements for 

actions  

Timeframes  

Delivery times  

Lead  

Responsible lead and 

other partners 

a result of their sport & 

physical activity visit 

3. Better media recognition of 

Leicester & Leicestershire 

as a sport & physical activity 

location: 

 Number of positive 

references in national 

press 

 Number of 

nominations/awards for 

sport & physical activity 

tourism offer 

 Specialist sport 

businesses and 

those supplying 

major events 

 Outdoor pursuits 

offer 

 Major events 

portfolio and 

offer 

 Training facilities 

offer to support 

major events 

within the LLEP 

area and 

elsewhere. 

relation to tourism 

which is potentially 

new but for this to 

be integrated 

effectively with 

other tourism 

promotions 

Priority PL2: Sport & Physical Activity Event Plan 

Develop a 

coherent plan to 

attract and 

develop sport 

events (and 

conference) of 

national and 

international 

standing 

1. Number of regional, 

national and international 

sport & physical activity 

events (tournaments, 

competitions and individual 

matches) and conferences 

held in Leicester & 

Leicestershire: 

 Indoor events of varying 

sizes 

 Outdoors events 

 Repeat events 

Develop a Sport & 

Physical Activity 

Major Events Plan 

highlighting: 

 Those sport & 

physical activity 

event that are 

held in the LLEP 

area on a regular 

basis 

 Those sport & 

physical activity 

Development of Plan, 

funded by LLEP, 

Leicester City Council 

and Leicestershire 

County Council 

Twelve months to 

develop initial five 

year plan up to 

2022, followed by 

review after two 

years. 

LLEP, City and County 

Council (joint leads), 

supported by: 

 Borough and 

District Councils 

 LRS 

 Major professional 

clubs and venue 

operators 

 LLEP area NGBs 

(with knowledge of 
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Table 5.3: Place Theme - Actions Concerning Profile, Infrastructure, Transport, Connectivity and Workspace 
 

Specific  

Objectives to be 

achieved  

Measurable  

How this will be assessed  

Actions  

Required actions for 

achievement  

Resources  

Requirements for 

actions  

Timeframes  

Delivery times  

Lead  

Responsible lead and 

other partners 

events that the 

LLEP area has the 

potential to hold 

(indoor and 

outdoor) 

 Investments 

required to 

secure these 

events 

 Larger sport & 

physical activity 

sector events that 

the LLEP area 

does not have the 

capacity to hold 

and the 

investments 

required to meet 

requirements. 

requirements for 

individual sports). 

 National Forest 

 UKTI (in relation to 

promotion of major 

events) 

Priority PL3: Sport & Physical Activity Infrastructure Investment 

Develop sport & 

physical activity 

infrastructure to 

support sector 

growth and meet 

increasing demand 

1. Number and type of sport & 

physical activity facilities that 

are contained within local 

authority approved 

infrastructure developments 

Embed sporting 

infrastructure 

development within 

local regeneration 

and community 

programmes and 

plans 

Local Authority funding; 

developer funding; 

Section 106; 

Community Investment 

Levy; Sport England; 

individual sporting 

bodies 

Initial review of 

sites for 

development, then 

annual review 

LLEP and LRS, working 

with local authorities 

and developers. 
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Table 5.3: Place Theme - Actions Concerning Profile, Infrastructure, Transport, Connectivity and Workspace 
 

Specific  

Objectives to be 

achieved  

Measurable  

How this will be assessed  

Actions  

Required actions for 

achievement  

Resources  

Requirements for 

actions  

Timeframes  

Delivery times  

Lead  

Responsible lead and 

other partners 

1. Increased usage and greater 

number of sport & physical 

activities being provided on 

identified sites 

2. Greater revenue from 

identified sites 

Maximise and 

diversify use of 

existing assets 

Potential to use RGF to 

bring investment 

forward at commercial 

sites 

Six months to 

identify priority 

sites, then ongoing 

LLEP co-ordinating 

activity with major site 

owners; diversification 

of use of existing assets 

is also likely to involve 

Local Authorities and 

will need their support 

particularly perhaps in 

granting of licences to 

allow alternative activity 

(ie. concerts to take 

place). 

1. Development of proposals 

2. Funding secured for 

investment 

3. Development of facilities 

4. Numbers of visitors to the 

National Forest for outdoor 

pursuits activities 

Establish centre for 

outdoor pursuits 

(including triathlon, 

cycling, walking) in 

the National Forest. 

Funding for feasibility 

study (eg. National 

Forest), followed by 

potential investment by 

LLEP, ERDF, RGF. 

 Feasibility 

Study within 6 

months 

 Investment 

proposition 

and funding 

package 

identified 

within 12 

months 

 Investment 

commencing 

within 24 

months 

National Forest, 

working with 

Charnwood & North 

West Leicestershire 

Councils, supported by 

LLEP, LRS and Sport 

England 
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Next Steps 

This Growth Plan contains a range of Action spanning a number of years. However, there are some 

quick wins that could help to build the momentum required to make the Growth Plan come to fruition: 

1. Create a Sport & Physical Activity Sector Group to oversee Growth Plan implementation; this 

should include the LLEP, City and County Councils, representative from Borough and District 

Councils, major professional clubs, a leading VCS club, universities, culture, creative, tourism and 

health sector partners. 

2. Building on Leicester City’s historic Premier League championship, galvanise partners to begin 

work straight away on a marketing strategy for the Sport & Physical Activity sector, working with, 

and demonstrating commitment from, tourism partners. 

3. Commission a Sport Major Events Strategy and Plan. 

Measurements 

Individual actions/projects will have their own specific targets, some of which may be requirements of 

specific funding streams. The headline measures against which the Growth Plan can be assessed should 

include: 

1. Number of sport & physical activity sector businesses assisted by the Business Gateway 

2. The number of sport & physical activity sector business start-ups and survival rates (by defined 

SICs) 

3. Sport & physical activity sector skills levels 

4. GVA per head and total GVA for the Sport & Physical Activity Sector (Sport England model). 
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Core Sport & Physical Activity Sector 

Sport England defines the sports and physical activity sector as being made up of the following 

economic activities, as defined by the Standard Industrial Classifications (SICs), which form the basis 

of the “Core “Sport & Physical Activity sector for this study. 

Table II.1: Sport England Sport & Physical Activity Sector Definition 

SIC Defined Activities 

32.30: 

Manufacture of 

Sports Goods 

This includes manufacture of articles and equipment for sports, outdoor 

and indoor games, of any material. Specifically this includes: 

 Hard, soft and inflatable balls 

 Rackets, bats and clubs 

 Skis, bindings and poles 

 Ski-boots 

 Sailboards and surfboards 

 Requisites for sport fishing, including landing nets 

 Requisites for hunting, mountain climbing etc 

 Leather sports gloves and sports headgear 

 Basins for swimming and padding pools etc 

 Ice skates, roller skates etc 

 Bows and crossbows 

 Gymnasium, fitness centre or athletic equipment 

47.64: Retail Sale 

of Sporting 

Equipment in 

Specialised Stores 

This includes: 

 Retail sale of sports goods, fishing gear, camping goods, boats and 

bicycles. 

60.20: Television 

Programming and 

Broadcasting 

Activities 

This includes programming and broadcasting of a general or specialised 

nature (including sport).  

77.21: Renting and 

Leasing of 

Recreational and 

Sports Goods 

This includes renting of recreational and sports equipment: 

 Pleasure boats, canoes, sailboats 

 Bicycles 

 Other sports equipment 

 Skis. 

92.00: Gambling 

and Betting 

This includes gambling and betting activities, including sport-related 

activities. 

93.11: Operation 

of Sports Facilities 

This includes the operation of sports facilities; activities of sports teams or 

clubs primarily participating in live sports events before a paying audience; 

independent athletes engaged in participating in live sporting or racing 

events before a paying audience; owners of racing participants such as 

cars, dogs, horses, etc primarily engaged in entering them in racing events 

or other spectator sports events; sports trainers providing specialised 

services to support participants in sports events or competitions; 

operators of arenas and stadiums; other activities of organising, promoting 

or managing sports events, nec. Specifically, this includes: 
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Table II.1: Sport England Sport & Physical Activity Sector Definition 

SIC Defined Activities 

 The operation of facilities for indoor or outdoor sports events (open, 

closed or covered, with or without spectator seating): 

o Football, hockey, cricket, rugby stadiums 

o Racetracks for car, dog, horse races 

o Swimming pools and stadiums 

o Track and field stadiums 

o Winter sports arenas and stadiums 

o Ice-hockey arenas 

o Boxing arenas 

o Golf courses 

o Bowling lanes. 

 Organisation and operation of outdoor or indoor sports events for 

professionals or amateurs by organisations with own facilities. 

93.12: Activities of 

Sports Clubs 

This includes the activities of sports clubs, which, whether professional, 

semi-professional or amateur clubs, give their members the opportunity 

to engage in sporting activities. Specifically, this includes: 

 The operation of sports clubs: 

o Football clubs 

o Bowling clubs 

o Swimming clubs 

o Golf clubs 

o Boxing clubs 

o Winter sports clubs 

o Chess clubs 

o Track and field clubs 

o Shooting clubs etc. 

93.13: Fitness 

Facilities 

This class includes: 

 Fitness and body-building clubs and facilities. 

93.19: Other 

Sports Activities 

This includes: 

 Activities of racehorse owners 

o The seeking of sponsorship, appearance money and prize money 

 Other sports activities (not including activities of racehorse owners) 

not elsewhere specified 

o Activities of producers or promoters of sports events, with or 

without facilities 

o Activities of individual own-account sportsmen and athletes, 

referees, judges, timekeepers etc 

o Activities of sports leagues and regulating bodies 

o Activities related to promotion of sporting events 

o Activities of racing stables, kennels and garages 

o Operation of sport fishing and hunting preserves 

o Support activities for sport or recreational hunting and fishing 

o Activities of mountain guides. 

Source: ONS and Sport England. 
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Broader Sport & Physical Activity Sector 

Sport & Physical Activity Sector Related SICs 

There are a range of additional economic activities (SICs) that are outside the Sport England Value of 

Sport Local Model SIC sector definition, and are therefore not part of the “Core” Growth Plan sector 

definition, but which may be important parts of the sports supply chain or involve sport-related 

activities. Estimates of the value of the broader sport & physical activity sector are provided at national 

level via the UK Sport Satellite Accounts UKSSA. 

It should be noted that the sectors/sub-sectors for which estimates of GVA and employment are 

published via the UKSSA may not map exactly onto the SICs identified in the table below, as it is based 

on a national Input-Output approach, which measures purchasing relationships between different 

sectors of the economy, as well as between sectors and households, although they are the best 

approximation that exists currently. 

The SICs which contain sport & physical activity related output are shown below. Specific 

references to sport-related activities in the official SIC descriptions are highlighted in 

bold. Other sport & physical activity references are inferred. 

Table II.II: Broader Sport & Physical Activity Sector Additional Economic Activities 

SIC Sport-Related Activities 

01.43: Raising of Horses 

and other Equines 

This includes raising and breeding of horses, asses, mules or 

hinnies. 

10.86: Manufacture of 

Homogenised Food 

Preparations and 

Dietetic Food 

This includes manufacture of foods for particular nutritional uses, 

including foods intended to meet the expenditure of intense 

muscular effort, especially for sportsmen/women. 

11.07: Manufacture of 

Soft Drinks 

This includes manufacture of all non-alcoholic beverages (which by 

definition includes sport/energy drinks). 

13.92: Manufacture of 

Canvas Goods etc 

This includes manufacture of canvas goods, tents etc, including 

tents, camping goods, sails, parachutes etc. 

14.19: Manufacture of 

other Wearing Apparel 

and Manufacture 

This includes a range of apparel including manufacture of sports 

apparel. 

15.12: Manufacture of 

Luggage, Handbags and 

the Like, saddlery and 

Harness 

This includes a range of items, including manufacture of 

saddlery and harness and manufacture of whips and riding 

crops. 

15.20: Manufacture of 

Footwear 

Manufacture of footwear for all purposes, including sports 

footwear. 

19.20: Manufacture of 

Refined Petroleum 

Products 

Manufacture of petroleum product/fuels, including those for 

sporting purposes. 
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Table II.II: Broader Sport & Physical Activity Sector Additional Economic Activities 

SIC Sport-Related Activities 

21.20: Manufacture of 

Pharmaceutical 

Preparations 

Manufacture of pharmaceutical preparations, including those 

related to sport and exercise. 

25.40: Manufacture of 

Weapons and 

Ammunition 

This includes a variety of weapons and ammunition including 

manufacture of hunting, sporting or protective firearms 

and ammunition. 

26.70: Manufacture of 

Optical Instruments and 

Photographic 

Equipment 

Manufacture of optical instruments and photographic equipment, 

including those for sporting purposes. 

29.10: Manufacture of 

Motor Vehicles 

This includes the manufacture of motor vehicles for transporting 

passengers or freight. The manufacture of various parts and 

accessories, as well as the manufacture of trailers and semi-trailers, 

is included here. 

30.12: Building of 

Pleasure and Sporting 

Boats 

This includes: 

 Manufacture of inflatable boats and rafts 

 Building of sailboats with or without auxiliary motor 

 Building of motor boats 

 Building of recreation-type hovercraft 

 Manufacture of personal watercraft 

 Manufacture of other pleasure and sporting boats: canoes, 

kayaks, rowing boats etc. 

30.91: Manufacture of 

Motorcycles 

This includes: 

 Manufacture of motorcycles, mopeds and cycles fitted with an 

auxiliary engine 

 Manufacture of engines for motorcycles 

 Manufacture of sidecars 

 Manufacture of parts and accessories for motorcycles. 

30.92: Manufacture of 

Bicycle and Invalid 

Carriages 

This includes manufacture of non-motorised bicycles and other 

cycles, including those for sporting and non-sporting uses. 

 

32.40: Manufacture of 

Games and Toys 

Manufacture of a range of games and toys including manufacture of 

billiard tables. 

41.20: Construction of 

Commercial Building 

This includes construction of all types of non-residential buildings, 

including indoor sporting facilities. 

42.99: Construction of 

Civil Engineering 

Projects 

This includes construction of a range of civil engineering projects 

including outdoor sporting facilities. 

46.42: Wholesaling of 

Clothing and Footwear 

This includes wholesaling of clothing and footwear, including sports 

clothes and footwear. 

46.49: Wholesaling of 

other Household Goods 

This includes wholesaling of household goods including sports 

goods (eg. special sports footwear such as ski boots). 

47.19: Retail Sale in 

Non-Specialised Stores 

This includes activities of department stores carrying a general line 

of merchandise, including wearing apparel, furniture, appliances, 

hardware, cosmetics, jewellery, toys, sports goods etc. 
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Table II.II: Broader Sport & Physical Activity Sector Additional Economic Activities 

SIC Sport-Related Activities 

47.65: Retail Sale of 

Games and Toys in 

Specialised Stores 

Retail sale of games and toys, including sport-related games/toys. 

49.10: Passenger Rail 

Transport, Interurban 

Interurban passenger rail transport, including to/from sporting 

events. 

49.30: Other Passenger 

Land Transport 

Other passenger land transport, including to/from sporting event. 

49.41: Freight Transport 

by Road 

Freight transport by road, including of sporting goods. 

50.30: Inland Passenger 

Water Transport 

Water transport, including to/from sporting events. 

51.10: Passenger Air 

Transport 

Passenger air transport, including to/from sporting events. 

56.29: Event Catering 

and other Food Service 

Activities 

This includes catering activities for individual events or for a 

specified period of time and the operation of food concessions, 

such as at sports or similar facilities.  

58.10: Publishing of 

Books, Periodicals and 

other Publishing 

Activities 

This includes publishing of books, newspapers, magazines and 

other periodicals, directories and mailing lists, 

and other works such as photos, engravings, postcards, timetables, 

forms, posters and reproductions of works of art, which can 

include those related to sport. 

61.00: 

Telecommunications 

Wired, wireless and satellite telecommunications, including those 

related to sport. 

66.22: Activities of 

Insurance Agencies and 

Brokers 

Insurance and broker activities, including those related to sport & 

physical activity. 

72.11: Research and 

Experimental 

Development on 

Biotechnology 

This includes research and experimental development on 

biotechnology, including those that can aid sporting performance. 

72.19: Other Research 

and Experimental 

Development on 

Natural Sciences and 

Engineering 

This includes other research and experimental development on 

natural sciences, including those that can aid sporting performance. 

74.90: Other 

Professional, Scientific 

and Technical Activities 

This includes a range of activities, including activities carried out by 

agents and agencies on behalf of individuals, including obtaining of 

engagements in sports attractions. 

75.00: Veterinary 

Activities 

Animal health care and control activities for animals, including 

animals taking part in sporting activities. 

79.90: Reservation 

Service and Related 

Activities 

This includes travel-related reservation services, such as 

reservations for transportation, hotels, restaurants, car rentals, 

entertainment and sport, and ticket sales activities for 

theatrical, sports and other amusement and entertainment 

events. 
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Table II.II: Broader Sport & Physical Activity Sector Additional Economic Activities 

SIC Sport-Related Activities 

81.30: Landscape 

Service Activities 

This includes planting, care and maintenance of outdoor 

space and amenities, including sports grounds (eg. football 

pitches, golf courses etc). 

84.12: Regulation of the 

Activities of Providing 

Health Care, Education, 

Cultural Services and 

other Social Services, 

Excluding Social 

Security 

This includes public administration of programmes aimed to 

increase personal well-being, including sport programmes, 

and public administration of R&D and distribution of 

grants. 

85.51: Sports and 

Recreation Education 

This includes the provision of instruction in athletic 

activities to groups of individuals, such as by camps and 

schools. Overnight and day sports instruction camps are 

also included. It does not include academic schools, 

colleges and universities. Instruction may be provided in 

diverse settings, such as the unit’s or client’s training 

facilities, educational institutions or by other means. 

Instruction provided is formally organised. Specifically, 

this includes: 

 Sports instruction (baseball, basketball, cricket, 

football, etc.) 

 Camps, sports instruction 

 Gymnastics instruction 

 Riding instruction, academies or schools 

 Swimming instruction 

 Professional sports instructors, teachers, coaches 

 Martial arts instruction 

 Card game instruction (such as bridge) 

 Yoga instruction. 

85.59: Other Education 

nec 

This includes lifeguard training and survival training. 

86.90: Other human 

health activities 

This includes human health activities not performed by hospitals or 

by medical doctors or dentists, including physiotherapists and 

medical massage. 

95.00: Repair of other 

Household and Personal 

Goods 

This includes the repair of a range of household and personal 

goods, including sporting goods. 

Source: ONS and Innovas Consulting. 
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UK SSA Sectors 

The National Input-Output approach disaggregates the economy into 123 sectors, for which 25 

sectors are identified as contained sport & physical activity economic output. These are shown 

below.  

Table II.III: UKSSA Sectors Containing Sport & Physical Activity Economic Output 

 Food & Drinks  

 Textiles  

 Wearing Apparel  

 Leather & Footwear  

 Publishing & Printing  

 Coke & Petroleum  

 Pharmaceuticals  

 Various Metal products  

 Machinery & Weapons  

 Optical Instruments  

 Motor Vehicles  

 Boats & aircraft  

 Cycles  

 Sport Goods  

 Hotels & Restaurants  

 Land Transport  

 Water Transport  

 Air Transport  

 Travel Agencies  

 Telecommunications  

 Insurance  

 Renting of Machinery & Equipment  

 Education  

 Health and Vet Services  

 Sporting Activities 
 

Source: ONS and DCMS. 

 



  

 

XII 

 

Appendix III – Economic Value of Sport Local Model 
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Model Overview 

The Economic Value of Sport Local Model uses a range of published national and local data sources 

to provide an indicative, annual value for a range of different elements of the sports economy. These 

are presented in terms of Gross Value Added (GVA) and employment at the local authority (LA), 

County Sports Partnership (CSP) and Local Enterprise Partnership (LEP) levels. The model also adds 

a value for the wider expenditure made by spectators and participants attending matches and events. 

The main elements of the model are about valuing sports goods and services that are produced by the 

economy (private and public sectors). It values the output of sports-related businesses and 

organisations (ie. what they produce), rather than measuring what people spend on sport. In addition, 

it also includes wider values for health, volunteering and the wider expenditure of participants and 

spectators. 

The model does not take account of the knock-on or “multiplier” effects of sports activity (eg. the 

use of local supply chains), or the knock-on effects resulting from staff spending wages in the local 

economy. In addition, the wider impacts cannot be added to the jobs and GVA estimates; while they 

are also presented in financial terms, they are not the same as GVA. 

Model Categories 

The model is divided into three broad categories: 

 Participation. The sports goods and services produced to meet demand from people 

participating in sports. This includes the manufacture of for example tennis racquets, footballs, golf 

clubs, that are used for sport; the “added value” of the shops that sell these goods, and of the 

services and facilities that people use to participate in sports. 

 Non-participation. This includes the manufacture and retail of sports equipment and clothes 

that are not for sports use. It also includes the added value generated by sports clubs that generate 

income from selling tickets to spectators, TV income or sponsorship, the value added of sports 

gambling services and of businesses that produce sports television services. 

 Wider benefits. The principal wider benefit of participating in sport is the contribution that it 

can make to health. This is reflected in a reduction in the costs of treating diseases and 

improvements to quality of life, both of which can be given monetary values. It also includes the 

value of the time spent by volunteers in supporting sports activities. Finally, spectators and 

participants attending matches and events also spend money in addition to the price of tickets (for 

example on accommodation, food, drink and transport). Because this is value added and 
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employment outside what would normally be considered the “sports industry” this is included as 

a wider benefit. 

Table III.1: Sport England Local Model Sport & Physical Activity Sector Composition 

Category How Calculated Economic Value Represented 

Participation  Sports services. Employment and 

GVA supported by sports services 

such as fitness centres and classes, 

sports clubs, hire of facilities etc. 

Sportswear and equipment 

 Sportswear and Equipment. 

Employment and GVA generated by 

businesses that manufacture and sell 

sports equipment and sportswear 

for participating in sport education 

 Sports Education. An allocation 

of employment and GVA supported 

by sports education, based on the 

number of schoolchildren in the 

area. 

The main elements of the model 

(under participation and non-

participation) show the output of 

sports-related businesses and 

organisations making and selling 

sports goods, providing sports 

facilities, gambling, sports television 

production and education. The 

GVA is the value of what they 

produce and the jobs are the 

number of people employed to 

produce these goods and services.  

Non-

Participation 

 Spectator sports. Employment 

and GVA supported by sports clubs 

and facilities hosting sports events 

and spectator. 

 Sportswear and Equipment. 

The proportion of employment and 

GVA generated by the manufacture 

and sale of sports equipment and 

sportswear that are not used for 

participating in sport. Sports 

broadcasting and gambling 

 Sport broadcasting and 

gambling. A proportion of the 

national employment and GVA in 

sports broadcasting and gambling 

based on overall number of 

broadcasting and gambling jobs in 

the area. 

Wider 

Impacts 

 Health. Physically active people are 

healthier, reducing the costs of 

treating diseases and increasing life 

expectancy, both of which can be 

given monetary values. This uses the 

total number of people aged 16+ 

participating in sport regularly (once 

a week) and estimates the value of 

participating (compared with being 

inactive). 

The health benefits are the sum of 

the value of the avoided health 

costs and the value of the additional 

Quality Adjusted Life Years that 

are attributable to participating in 

sport (rather than being inactive). 

This means that although the 

results are presented as a 

monetary value, they cannot be 

added to the other GVA values 

generated by the model. 
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Table III.1: Sport England Local Model Sport & Physical Activity Sector Composition 

Category How Calculated Economic Value Represented 

 Volunteering. This is the amount 

of volunteering time given over a 

year, and uses a notional wage to 

provide an overall value of that 

time. 

The value of volunteering time is a 

notional figure that represents the 

amount of activity carried out. As 

no payment is made, the value of 

volunteering is not recorded in 

official statistics and therefore does 

not contribute to official GVA 

statistics. It therefore cannot be 

added directly to other GVA values 

generated by the model. 

 Wider spending (spectators & 

participants). Spectators and 

participants will spend money 

elsewhere in the economy during 

their trips to sports events (e.g. 

food, drink and transport). 

This is calculated as expenditure 

(ie. the amount of money received 

by businesses in the area), rather 

than as GVA. In other words, which 

would require us to subtract the 

cost of raw materials and other 

inputs which are used in 

production. 

Source: Cambridge Econometrics, SQW and Sport England (2015). 

Measuring Value 

In most cases, the value of activity is reported as the Gross Value Added (GVA) of the sports-related 

activity. GVA is the sum of wages paid to employees and profits generated by businesses operating in 

the sports sector within the local area. A second measure used is the number of jobs that are 

supported. Employment is an important part of economic activity and presenting the jobs that are 

supported through the demand for sports goods provides another indication of its scale. 

The value of the health benefits are measured in a different way. The estimates are based on research 

carried out for DCMS and combine two monetary values for improving health; an estimate of the 

savings that health services will make because people who participate in sport are less likely to suffer 

from diseases and are also likely to live longer. 

The value of volunteering is based on the time that volunteers contribute. Volunteering does create 

added value, but because it is not paid, it is difficult to know how much this is worth. Like the national 

study, the model uses a notional wage per hour to calculate the value 

The wider expenditure of spectators and participants (with non-sports businesses such as bars, 

restaurants, transport etc.) is also valued slightly differently. This figure is shown just as the total value 

of their spending (or sales by businesses). This is not the same as GVA which would subtract the cost 

of raw materials and other inputs which are used in production. 
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Data Sources 

The data used for the snapshot model comes from a number of sources with varying levels of 

robustness locally. These are: 

 BRES survey (ONS) 

 Active People Survey (Sport England) 

 Domestic and Day visit tourism and expenditure (Visit England) 

 Population data 

 The Culture and Sport Evidence (CASE) estimates produced by the Department for Culture, 

Media and Sport. 

Model Results 

The results are presented as an annual estimate. Because the model seeks to produce consistent 

estimates for all local authorities, LEPs and CSPs, it has to be based on some broad assumptions and 

therefore the basic results (also referred to as “Snapshot” results) can only be considered as indicative. 

Some elements of the model are based on allocating the results of the national study “per head” or 

“per active person” and so will not reflect specific local conditions. However, the strength of the 

model is that the user can refine some of the results by using local information, where this is available, 

to improve the accuracy of the estimates (also referred to as “Refined” results), for example: 

 Adding the number of sports students and staff to the sports education results 

 Adding local information on attendance for major clubs and major events 

 Adding information on the types of spectators (eg. day visitors vs overnight stays) will also 

impact on the wider expenditure of spectators and participants 

 Adding the number of jobs in sports broadcasting and gambling if more local data is available. 

In addition, the model can be used as a tool for assessing the impact of changes in the level of 

participation or increasing the number of sports spectators (also referred to a “Impact” results). This 

is useful for assessing scenarios where the number of participants might increase (for example if new 

facilities are built or more marketing is done) or where the user might want to consider the effects of 

decreasing numbers (for example if existing facilities gradually deteriorate), for example: 

 Adding an increase in participants will increase the health benefits (and the value of sports 

services) 
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 An investment in new buildings or equipment can be added, which will show how many jobs 

would be associated with it 

 The number of sports spectators can be changed to show how, for example, a new event would 

generate new economic activity, both supporting on-site jobs and as a result of wider 

expenditure. 

The three elements of the model are shown below. 

Figure III.1: Sport England Local Model of Sport Model Elements 

 

Source: Cambridge Econometrics and Sport England (2015). 
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Appendix IV – Sport & Physical Activity Sector Data 
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Sport & Physical Activity Sector GVA and Employment 

GVA and Employment in the Core Sport & Physical Activity Sector 

Snapshot Model Estimates 

According to the Sport England snapshot model, in 2013 (the latest year for which data are available, 

the sport & physical activity sector contributed £285m in GVA to the LLEP area’s economy and 

generated £490m in wider benefits (volunteering, health and wider spending)40. Based on the model, 

the LLEP is the 24th largest Sport & Physical Activity sector (out of 39 LEPs). Overall, the LLEP is the 

23rd largest LLEP economy. The Sport & Physical Activity sector is largest in London (£6.6bn), followed 

by Greater Manchester (£1.2bn), the South East (£1.1bn) and Leeds City Region (£854m). 

Table IV.1: Largest LEP Areas by Sport & Physical Activity Sector GVA 

LEP Sport GVA (£m) Rank 

London 6605 1 

Greater Manchester 1210 2 

South East 1155 3 

Leeds City Region 854 4 

Enterprise M3 578 5 

D2N2 574 6 

Greater Birmingham and Solihull 569 7 

Coast to Capital 568 8 

North Eastern 566 9 

South East Midlands 564 10 

Leicester and Leicestershire 285 24 

Source: Sport England. 

The model estimates that the sector directly employed 8,405 people in 2013, which again would make 

it the 24th largest Sport & Physical Activity sector. As with GVA, the Sport & Physical Activity sector 

is largest in London (75,029 jobs), followed by the South East (31,227), Leeds City Region (23,823) 

and Greater Manchester (21,256). The same four LEPs therefore contained the largest Sport & Physical 

Activity sectors measured by GVA and jobs.  

  

                                                      

40 Sport England Economic Value of Sport Local Model. 
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Table IV.2: Largest LEP Areas by Sport & Physical Activity Sector Jobs 

LEP Sport Jobs Rank 

London 75029 1 

South East 31227 2 

Leeds City Region 23823 3 

Greater Manchester 21256 4 

North Eastern 17398 5 

Enterprise M3 17256 6 

Coast to Capital 16728 7 

D2N2 16554 8 

South East Midlands 16186 9 

Greater Birmingham and Solihull 15327 10 

Leicester and Leicestershire 8405 24 

Source: Sport England. 

The Sport & Physical Activity sector accounts for 1.4% of total LLEP area GVA, whereas nationally the 

sector accounts for 1.6% of all England GVA. In addition, the sector accounts for 1.7% of all LLEP 

employment, compared to 1.6% for England. Sport & Physical Activity makes the largest proportionate 

contribution to GVA in Greater Manchester (the only LEP area in which the sector contributes more 

than 2% of total GVA, followed by London (just under 2%) and Cornwall & the Isles of Scilly (1.8%). 

Leicester & Leicestershire ranks 20th, which suggests that the sector makes a proportionately larger 

contribution the local economy than it does in 19 other LEPs. 

Table IV.3: Largest LEP Areas by Sport & Physical Activity Sector Contribution to 

LEP GVA 

LEP % Total GVA Rank 

Greater Manchester 2.15% 1 

London 1.95% 2 

Cornwall and Isles of Scilly 1.80% 3 

Sheffield City Region 1.78% 4 

Tees Valley 1.75% 5 

Stoke-on-Trent and Staffordshire 1.72% 6 

Cumbria 1.71% 7 

North Eastern 1.67% 8 

Lancashire 1.59% 9 

Heart of the South West 1.58% 10 

Leicester and Leicestershire 1.42% 20 

Source: Sport England and ONS. 

London accounts for by far the largest proportion of Sport & Physical Activity sector GVA (just under 

one-third of all England sector GVA), followed by Greater Manchester (5.9%), South East (5.7%) and 
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Leeds City Region (4.2%). The LLEP generated 1.4 % of all England Sport & Physical Activity sector 

GVA. 

Table IV.4: Largest LEP Areas by Sport & Physical Activity Sector Contribution to 

England Sport GVA 

LEP % Sport GVA Rank 

London 32.38% 1 

Greater Manchester 5.93% 2 

South East 5.66% 3 

Leeds City Region 4.19% 4 

Enterprise M3 2.84% 5 

D2N2 2.81% 6 

Greater Birmingham and Solihull 2.79% 7 

Coast to Capital 2.79% 8 

North Eastern 2.78% 9 

South East Midlands 2.76% 10 

Leicester and Leicestershire 1.40% 24 

Source: Sport England. 

Again, London accounts for by far the largest proportion of Sport & Physical Activity sector jobs, 

although at 16.6%, this is half its proportionate contribution to GVA, which suggests that the Capital 

is home to many high value businesses and jobs. The South East accounts for 6.9% of all sector jobs in 

England, followed by Leeds City Region (5.3%) and Greater Manchester (4.7%). The LLEP accounts for 

1.9% of all jobs in the sector in England. 

Table IV.5: Largest LEP Areas by Sport & Physical Activity Sector Contribution to 

England Sport Jobs 

LEP % Sport Jobs Rank 

London 16.62% 1 

South East 6.92% 2 

Leeds City Region 5.28% 3 

Greater Manchester 4.71% 4 

North Eastern 3.85% 5 

Enterprise M3 3.82% 6 

Coast to Capital 3.71% 7 

D2N2 3.67% 8 

South East Midlands 3.59% 9 

Greater Birmingham and Solihull 3.40% 10 

Leicester and Leicestershire 1.86% 24 

Source: Sport England. 
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The LLEP ranks 31st out of 39 for sport sector productivity per worker. As noted above, productivity 

was highest in London, followed by Greater Manchester. Interestingly, productivity as also high in 

Buckinghamshire Thames Valley and Cumbria, and was much lower in South East (10th highest sector 

GVA per worker) and Leeds City Region (ranked 16th). 

Table IV.6: Largest LEP Areas by Sport & Physical Activity Sector GVA per Worker 

LEP 

Sport GVA per 

Worker (£m) Rank 

London 88,036 1 

Greater Manchester 56,939 2 

Buckinghamshire Thames Valley 40,660 3 

Cumbria 39,456 4 

Sheffield City Region 38,214 5 

Greater Cambridge and Greater Peterborough 37,552 6 

Greater Lincolnshire 37,271 7 

Cornwall and Isles of Scilly 37,252 8 

Greater Birmingham and Solihull 37,122 9 

South East 36,993 10 

Leicester and Leicestershire 33,909 31 

Source: Sport England. 

The model GVA and employment estimates are shown below for the LLEP area. Participation activities 

generated around 78% of GVA and 75% of employment. Sports membership subscriptions and fees 

were the largest single source of GVA (£95m, around one-third of total sector GVA), followed by 

sport education (£86m, around 30% of sector GVA). Spectator sport (£23m) generated slightly more 

GVA than participation sports (£23m). Overall sports equipment generated £40m of GVA (for 

participation and non-participation activities), with sportswear generating £7m (again for participation 

and non-participation activities). Sport gambling generated £10m of GVA.  

The zero figure for GVA generated by TV and satellite sport subscriptions reflects the fact that the 

major pay TV operators (BskyB, BT Sports and Virgin) have their HQs located elsewhere (London 

and the South East), and this is where the GVA is allocated. The money that is distributed to 

professional clubs from broadcasting deals and televising of individual sports matches (eg. Premier 

League and Rugby Premiership) will be reflected in the financial performance of the clubs themselves 

and, in turn contributes to the GVA and employment contribution of these clubs to the local economy 

via the Spectator Sports element of the model.  
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Figure IV.1: LLEP Sport & Physical Activity Sector GVA and Employment  

 

Source: Sport England. 

Under the model, the annual value of volunteering time is around £79m, the annual health benefits of 

sport & physical activity are worth around £377m and annual wider spending by people attending sport 

events (ie. on accommodation, transport, food & drink etc) is £36m. According to a report by travel 

company GoEuro, around £17m of this annual wider spend is generated by spectators (home and 

visitors) at Leicester City FC matches41. 

Around 30% of Sport & Physical Activity sector GVA and jobs is generated in the Leicester City 

Council local authority area. Of the seven Leicestershire Districts and Boroughs, the largest is 

Charnwood (20% of all LLEP area GVA and employment), followed by Blaby (13% of GVA and 

employment) and North West Leicestershire (11% of GVA and employment). 

  

                                                      

41 Estimates for the 2015/16 Premier League season. Due to differences in methodologies and time periods, the GoEuro and 

Sport England figures cannot be compared on a like-for-like basis. 
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Table IV.7: GVA and Jobs by LLEP Local Authority Area 

Local Authority 

GVA 

(£m) 

% LLEP 

Total Jobs 

% LLEP 

Total 

Leicester City £86.7 30.4% 2,555 30.3% 

Leicestershire County Council Districts/Boroughs 

Blaby £37.0 13.0% 1,053 12.5% 

Charnwood £56.3 19.8% 1,711 20.3% 

Harborough £21.6 7.6% 649 7.7% 

Hinckley & Bosworth £25.0 8.8% 746 8.9% 

Melton £12.5 4.4% 339 4.0% 

North West Leicestershire £32.0 11.2% 908 10.8% 

Oadby & Wigston £13.8 4.8% 468 5.6% 

Total £285.0   8,429   

Source: Sport England. 

Note: Combined jobs total for the individual local authority areas is slightly higher than the estimate 

for the LLEP area itself due to rounding of data where figures are apportioned from higher spatial 

levels. 

Refined Estimates 

The Sport England model has a facility that enables additional localised data to be input, where it is 

available, to refine local GVA and employment estimates. This includes information on the number of 

sports students and staff at FE and HE institutions and attendance for major clubs and events. Inputting 

this data increases sport education GVA by around £19m and (academic) employment by 350 and 

non-participation spectator sports GVA by around £22m and employment by around 1,000. This gives 

a revised estimate of GVA of £326m (an additional £40m) and around 9.620 jobs (an additional 1,200). 
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Figure IV.2: Refined LLEP Sport & Physical Activity Sector GVA and Employment  

 

Source: Sport England and Innovas Consulting. 

GVA and Employment in the Broader Sport & Physical Activity Sector  

UK Sport Satellite Account Approach 

The Sport Satellite Account (SSA) method provides an estimate of sport-related spending, GVA and 

employment in each sector at the national (UK) level. There are no local area data, but assumptions 

can be made to estimate the size of the broader Sport & Physical Activity sector at the LLEP level. In 

addition, there are lags in the data (the latest data, published in June 2015, are for 2012), although we 

can use past growth rates to project forward estimates of the size of the sector in subsequent years 

and into the future.  

According to the SSA approach, the broader UK sports economy generated £38.9bn in GVA in 2012 

(2.6% of the overall economy) and employed just over 1 million people (3.6% of total employment). If 

we assume that the broader Sport & Physical Activity sector accounts for the same percentage of 

GVA and employment in Leicester & Leicestershire as it does nationally, this would mean that the 

sector generates £513m of GVA in the LLEP area and employs around 17,500 people. It should be 

noted, however, there does appear to be an “Olympics effect” in the data for 2011 and 2012 (worth 

around 0.2 percentage points for GVA and 1.3 percentage points for employment), which may have 

inflated the figures for these years.   
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According to the SSA approach, the core Sporting Activities sector accounts for 55% of GVA. Among 

the non-sport sectors, the largest contributors to sport GVA were Telecommunications (10%) and 

Education (5%). 
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Appendix V – Sport & Physical Activity Sector PESTEL & 

SWOT Analyses 
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Sport & Physical Activity Sector Drivers: PESTEL Analysis  

A wide range of external political, economic, social, technological, environmental and legal drivers 

impact upon the growth of the Sport & Physical Activity sector. Some of these are described below. 

Table V.1: Sport & Physical Activity Sector Drivers  

Theme  Examples of Drivers  

Political   Voluntary sector. Sport & physical activity is a key area in which 

volunteers and the not-for-profit sector are becoming central to the 

delivery of new and improved services, as ownership of some public 

sector buildings and facilities (including sports facilities) is transferred to 

the ‘third’ sector; thereby increasing the significance of trusts and social 

enterprises.  

Economic   Physical and social regeneration. Sport is a proven contributor to 

physical and social regeneration. Major sports clubs can harness the power 

of their brand to promote activities to tackle economic exclusion and 

stimulate a culture of enterprise.  

 Major events.  Major events will generate significant business 

opportunities for companies that supply goods and services to such 

events.  

 Levels of personal disposable income. Increased levels of personal 

disposable will provide the platform for new business opportunities, 

particularly those linked to health, sport and self-image. The natural 

expansion of a business sector due to higher activity levels could lead to 

greater competition and mergers. However, the sector is also vulnerable 

to cyclical swings in the wider economy.  

 New markets. Sport is a dynamic and, in many areas, fast-moving sector. 

New markets (products, services and geographies) will continue to 

emerge. For example, innovative measures to bring the outdoors indoors 

via snow and surf centres will create other commercial opportunities 

extending, for example, to skateboarding, climbing, simulated parascending 

etc, many linked to cinemas; restaurants, clubs, bars and retail outlets. 

Health & wellbeing will also contribute to increased productivity. 

Social  Demographic change. It is vital that the sport sector responds to 

demographic change that affects its market. For example, projected falls in 

the number of 15-24-year-olds may lead to reduced spend on sport and 

sports fashion wear but could be offset, to an extent, by greater health 

awareness amongst the elderly. There is also an increasing tendency for 

‘middle age groups’ to extend the participation phase of their lives.  

 Trend for sport being integrated into activity holidays. 

Participation in sport is increasingly being built into activity holidays. As 

the market for domestic activity holidays continues to grow, so will the 

market for activity holidays which specialise in sport.  

 Health & wellbeing. Health and obesity will continue to be major 

factors affecting participation. Health improvement policies and 

programmes aimed at increasing levels of activity among young people will 
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Table V.1: Sport & Physical Activity Sector Drivers  

Theme  Examples of Drivers  

both underpin greater health sector investment in sport & physical activity. 

It can also be a primary vehicle for tackling inactivity which is estimated to 

be responsible for 34% of deaths due to cardiovascular disease, 16% from 

colon cancer, 15% from diabetes and 11% from breast cancer.  

 Time pressures. Continued pressures on available time will drive 

formats and equipment that enable people to take exercise and achieve 

greater gain via shorter games or sessions.  

Technological  Technology convergence. Sport is strongly influenced by and is itself a 
key driver of technological change. New technology is frequently first 
developed to help elite sportsmen/women to improve their performance, 
which are then diffused into consumer ranges. Technological advances 
involving sport and video games have resulted in a convergence of game 
consoles and sport participation, with more recent advances focusing on 
the development of training devices.  

 Simulation suites. Digital analysis of performance and simulators/suites 
will enable elite athletes to ‘feel’ the perfect strike, shot or stroke, thus 
not only analysing but also coaching performance. The development of 
partnerships between UK Sport, universities and technology producers 
will all generate new technologies that may initially be targeted at elite 
athletes. Over time, some of these new products that are commercially 
applicable will be found in High Street stores. 

Environmental  Investment in sports facilities. There is growing commitment to find 
new ways to invest in sustainable sport facilities, using improved planning 
tools to evaluate quality, quantity and shortfalls. This will create a mix of 
opportunities in the form of jobs in construction, new facilities and the 
spinoff activities and social benefits that the development, replacement 
and refurbishment of facilities can generate.  

 Environmental awareness. Sport, in common with all other sectors, is 
affected by environmental considerations and regulations. BREEAM design 
standards have been adopted for new sport-related construction project, 
which themselves will catalyse physical and social regeneration. 
Companies that provide rapid access to current legislation, clear advice 
on appropriate interpretation will have a distinct advantage. The 
introduction of the BS 8901(2007) British Standard for Sustainable Event 
Management provides guidelines for planning and managing sustainable 
events of all sizes and types ranging from the Olympic Games to smaller 
events. 

Legislative  Government policy. The sport sector will be boosted by national 

strategy aims and related initiatives to increase participation and economic 

impact. This, alongside those policies and programmes directed at greater 

social inclusion will increase demand for facilities, programmes, and sports 

clothing and equipment, as well as leading to a healthier population both 

physically and socially. However, reductions in governing funding to local 

authorities (eg. public health) and the non-statutory nature of much sport 

and leisure provision does leave sport & physical activity vulnerable to cuts 

as councils increasingly focus on core duties. 
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The key political, economic, social, technological, environmental and legislative drivers are shown 

below.  

Figure V.1: Sport & Physical Activity Sector PESTEL Analysis 

 

Source: Various and Innovas. 

Sport & Physical Activity Sector SWOT Analysis 

The Sport & Physical Activity sector in Leicester & Leicestershire has significant strengths and 

opportunities that should be exploited, while at the same time there are weaknesses that must be 

resolved and threats that need to be mitigated against. The key strengths, weaknesses, opportunities 

and threats are shown below. 
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Table V.2a: Sport & Physical Activity Sector Strengths and Opportunities  

Strengths  Opportunities  

 Breadth of sporting offer in area  

 Current success of professional and elite 
clubs; internationally renowned sport clubs 
and stadia  

 Growth in number of enterprises  

 Current sporting success  

 HEI sport and related research strengths 
across Leicester, DMU and Loughborough  

 Loughborough internationally renowned for 
sport development, research & teaching; 
links with Adidas and Nike  

Clustering of NGBs and sporting activity 
around Loughborough   

 Range of sectors supplying sport; extensive 

supply chains  

 Strong record of supplying goods and 
services to the 2012 Olympics  

 Investment in new sports facilities (local 
authorities and leisure trusts)  

 Existing volunteer workforce   

 Existing community development 
programmes operated through sport that 
engage young people  

 Existing track record of city bidding for and 
hosting major events   

 Links to education sector 

 Significant growth potential; markets, 
products, participation  

 HEI-business  interaction  to 
stimulate growth of related sport clusters  

 Sport as a marketplace for other sectors  

 Global profile of city through Leicester City 
FC success  

 Uniqueness of sports contribution to other 
economic development agendas.  

 Growth and relevance of new technologies  

 Stadium developments and new sports  

facilities  

 Secondary spend from sport sector 

activities  

 Increased profile & role for the third sector 

and social enterprise  

 Hosting major sporting events  

 Potential to supply future major events, in 
UK and overseas  

 Important part of preventative health 

agenda 

 Spin offs from Sport Technology Institute  

 Workforce – sport supporting employee 

health/wellbeing  

 Countryside/forestry provides environment 

for outdoor activities; growth market. 
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Table V.2b: Sport & Physical Activity Sector Weaknesses and Threats  

Weaknesses Threats  

 Perception of sector as having low 

productivity 

 Lack of commercial business cluster 

development (but potential) 

 Limited B2B networking & collaboration 

 Little knowledge transfer between 

businesses and HEIs and lack of dedicated 

incubation/spin out units 

 Little take-up of business support 

programmes by sport businesses 

 Voluntary clubs reliant on grant aid to 

support business development activities 

 Lack of coordinated marketing and 

promotional activity 

 Workforce – lack of capacity and need for 

new skills to support achievement of 

development through sport 

 Complex challenges in supporting future 
growth of diverse sector 

 Sector responsiveness to rising consumer 
expectations 

 Changing priorities for public sector 
expenditure – greater focus on statutory 
responsibilities due to fiscal constraints 

 Consumer lifestyle impacts 
 Changing social and sporting needs 
 Access to facilities/cost of facilities for 

voluntary clubs 
 Skills gaps for support of development 

through sport 
 Lack of joined up investment in 

infrastructure (transport/facilities) 
 Technology as an alternative to sport 
 Lack of new volunteers coming in 
 Cost of skills provision 
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Appendix VI – Organisations & Companies Consulted 
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The following organisations and companies have been consulted with, either via one-to-one 

consultations or through attendance at stakeholder workshops. We would like to express our thanks 

to all those who took the time to participate in the Growth Plan development process. Some 74 

organisations and companies took part. 

Table VI.1: Organisations & Companies Consulted during Growth Plan Development  

Organisation/Company 

AimStrong Sport 

Blaby District Council 

British Swimming 

Brooksby College 

Champions UK Plc 

Charnwood Borough Council 

CoLab2 

De Montfort University 

Donington Park 

East Midlands Chamber of Commerce 

ECB 

England Golf 

FSB Leicestershire, Rutland and Northamptonshire 

Fusion Leisure 

Glen Gorse Golf Club 

Harborough District Council 

Highland Outdoors 

Highland Rangers FC 

Hinckley & Bosworth Borough Council 

Holloway and Naughton 

International Futsal Academy 

JMAS Education & Training Solutions Ltd 

Lawn Tennis Association 

Leicester & Leicestershire Enterprise Partnership 

Leicester City Council 
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Table VI.1: Organisations & Companies Consulted during Growth Plan Development  

Organisation/Company 

Leicester City FC 

Leicester College 

Leicester Electricity Sports Cricket Club 

Leicester Hockey Club 

Leicester Lions 

Leicester Racecourse 

Leicester Riders 

Leicester Shire Business Council 

Leicester Shire Promotions Ltd 

Leicester Tigers RUFC 

Leicester University 

Leicestershire & Rutland County FA 

Leicestershire & Rutland Golf Union 

Leicester-Shire & Rutland Sport 

Leicestershire County Council 

Leicestershire County Cricket Club 

Leicestershire LTA 

Leicestershire Rugby Union 

Leisure-net 

Lifestyle Fitness 

Loughborough Badminton 

Loughborough Lightning 

Loughborough University 

Mallory Park 

Melton District Council 

Merlin Archery 

National Forest Company 

North Warwickshire & Hinckley College 

North West Leicestershire District Council 

Oadby & Wigston Borough Council 
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Table VI.1: Organisations & Companies Consulted during Growth Plan Development  

Organisation/Company 

Places for People Leisure 

Rally of the Midlands Ltd 

Regent College 

Rutland County Council 

SAQ International 

Sci-Sport 

Sententia 

SLL 

Snowsport England  

Sport & Recreation Alliance 

Sport England 

Sporta 

SportsInU 

Stevenage Leisure Limited 

Sustrans 

Trowers & Hamlins LLP 

UK Active 

Volleyball England 

Youth Sports Trust 



  

 

XXXVIII 

 

Appendix VII – Clubs Survey Respondents & Results 

 



  

 

XXXIX 

 

Survey Responses 

As part of the Growth Plan evidence gathering, a survey was distributed by LRS to VCS clubs around 

Leicester & Leicestershire. Some 105 clubs responded to the survey. 

Table VII.1: Club Survey Respondents  

Club 

AFC Barwell Inclusive Football Club  

Anchor Inn FC 

Anstey and Glenfield Cricket Club 

Anstey Swifts FC 

Ashby Hastings Cricket Club 

Aylestone Park FC 

Billesdon Cricket Club 

Blaby & Whetstone Youth Centre 

Burbage Cricket Club 

Burleigh Bucks Basketball 

Burton (on the Wolds) F.C 

Carisbrooke Lawn Tennis Club 

Charnwood Table Tennis Club 

City Cricket academy 

Countesthorpe Bowls Club 

Egerton Park Cricket Club 

Forest Side Bicycle Club 

Friar Lane & Epworth FC 

Gilmorton Park Improvement Project 

Glen Gorse Golf Club 

Glenfield Bowls Club 

Greetham Valley Golf Club 

Harborough LC Junior Badminton Club 

Hart of Fleckney Bowls club 

Hatheron Old CC 

Heart of England Community Boxing Club 

Highfield Rangers FC 

Hinckley & District Table Tennis League 

Hinckley Amateur CC 
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Table VII.1: Club Survey Respondents  

Club 

Hinckley gymnastics club 

Hinckley ladies netball club 

Hinckley RFC 

Hinckley Running Club Juniors 

Hinckley Squash and Racketball Club 

Hinckley Table Tennis League 

Hinckley Town Cricket Club 

Hinckley Town Tennis Club 

Holwell Rifle Club 

Huncote Harriers AC 

Kegworth Imperial FC 

Kegworth Imps JFC 

Kegworth Town Cricket Club 

Ketton Junior Tri Club 

Kibworth CC 

Kibworth Cricket Club 

Knighton Park Table tennis Club 

Leicester Ancient Order of Foresters Archery Club 

Leicester Archery Academy 

Leicester Caribbean CC 

Leicester Electricity Sports Cricket Club 

Leicester Forest East Tennis Club 

Leicester Forest R.F.C. 

Leicester Hockey Club 

Leicester Huncote Hornets BMX club 

Leicester karate club 

Leicester Outdoor Pursuits Centre 

Leicester Penguins (Multi Squad) 

Leicestershire Orienteering Club 

Long Whatton 

Loughborough Dynamo 

Loughborough Leys Badminton 
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Table VII.1: Club Survey Respondents  

Club 

Lutterworth Archery Club 

Lutterworth Hockey Club 

Market Bosworth Netball Club 

Market Bosworth RFC 

Market Haborough Club 

Market Harborough Squash Club 

Market Harborough Cricket Club 

Market Harborough Hockey Club 

Market Harborough Rugby Club 

Meadows Sports Association 

Medbourne Cricket Club 

Melton Basketball Club 

Melton Mowbray Cricket Club 

Melton Mowbray Swimming Club 

Oakham Artistic Gymnastic Academy 

Oakham Cricket Club 

Oakham United FC 

Old Dalby Ladies Netball Club 

Queeniborough Tennis Club 

Remington 

Roller Derby Leicester 

Rothley Park CC 

Rothley Bowls Club 

Royce Rangers Girls Football 

Rutland Athletic Club 

Rutland Sailing Club 

Rutland Thunders 

Shepshed Cricket Club 

Shepshed Taekwondo 

Soar Valley Archers 

Spartans Kickboxing Academy 

Special Olympics Leicestershire & Rutland City Multi Sports Club 
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Table VII.1: Club Survey Respondents  

Club 

Sport in Burbage 

Sport in Desford 

Staunton Harold Sailing Club 

Syston Town Cricket Club 

Uppingham School Sports Centre 

Uppingham Town Cricket Club 

Upstarts Gymnastics 

Vale Judo Club 

Welford Mixed Hockey Club 

Whetstone Juniors FC 

Whitwick juniors badminton club 

Winstanley Wizards Table Tennis Club 

Survey Responses 

The most common sport on offer was cricket (25% of respondents), followed by football (18%) and 

tennis (12%). 

Table VII.2: Survey Responses by Sports on Offer 

Sport % 

Athletics 6% 

Badminton 6% 

Basketball 5% 

Bowls 6% 

Boxing 2% 

Cricket 25% 

Cycling 2% 

Fencing 2% 

Football 18% 

Golf 4% 

Gymnastics 3% 

Hockey 5% 

Martial Arts 6% 

Netball 4% 

Rugby League 1% 

Rugby Union 3% 

Swimming 5% 
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Table VII.2: Survey Responses by Sports on Offer 

Sport % 

Table Tennis 12% 

Tennis 6% 

Source: LLEP Sport & Physical Activity Sector Growth Plan VCS Clubs Survey 2016. 

The key feedback into those questions relating to economic and financial issues are shown below. Just 

under 50% reported an annual turnover of under £10,000, with a further 22% of respondents reporting 

turnover of between £10,000 and £20,000. This emphasises the small scale of many clubs in the 

voluntary & community sector. Just one in ten of the clubs that responded to the survey reported 

turnover that was above the VAT threshold. In addition, 90% of respondents did not employ any paid 

staff, relying entirely on unpaid volunteers. 

Table VII.3: Club Revenue Generation in 2014/15 

Amount % 

Under £10K 48% 

Between £10K and £20K 22% 

Between £20K and £30K 5% 

Between £30K and £40K 5% 

Between £40K and £50K 3% 

Between £50K and £70K 5% 

Between £70K and £100k 2% 

Between £100K and £200K 3% 

Between £200K and £500K 6% 

Between £500K and £1m 2% 

Over £1m 0% 

Source: LLEP Sport & Physical Activity Sector Growth Plan VCS Clubs Survey 2016. 

Just over 60% of clubs had reported growth in income during the past three years, with 11% reporting 

a decline. Some 10% of clubs had reported an increase in employment, which suggests that these clubs 

had expanded to the stage that they needed some permanent staff to manage the club and oversee 

operations. Just under half of clubs reported an operating surplus, which would be invested back into 

the club. Around 57% of clubs had increased investment (eg. in new facilities) over the past three years 

and 62% had seen an increase in running costs (ie. on day-to-day expenditure). 
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Table VII.4: Clubs’ Financial Performance over the Past Three years 

 Factor 

High 

growth 

(>20% per 

annum) Growth 

No 

change Declined 

Rapid decline 

(>20% per 

annum) 

Income 5% 57% 25% 11% 2% 

Employment (full-time 

equivalent) 0% 10% 86% 2% 3% 

Surplus/Profit 3% 44% 37% 14% 2% 

Investment (eg. in new 

facilities/equipment) 16% 41% 40% 2% 2% 

Expenditure (day-to-day 

items) 2% 60% 37% 2% 0% 

Source: LLEP Sport & Physical Activity Sector Growth Plan VCS Clubs Survey 2016. 

The most commonly cited opportunity to develop the clubs was in training and developing coaches 

(80% identifying this as either a possible or major opportunity), followed by developing links with local 

schools (75%) and training and developing staff and/or volunteers (72%). Around 56% were keen on 

developing links with private companies, and just 20% of clubs saw developing links with universities 

as being important to their development. 

Table VII.5: Key Opportunities Open to Club in the Next Few Years 

 Opportunity Major Possible Neutral Probably not  Not at all 

Improving 

facilities 25% 35% 30% 7% 3% 

Training and 

developing 

coaches 12% 68% 18% 0% 2% 

Training and 

developing staff/ 

volunteers 12% 60% 27% 2% 0% 

Developing links 

with local 

schools 25% 50% 18% 2% 5% 

Developing links 

with universities 5% 15% 28% 32% 20% 

Promoting 

competitions/ 

events 5% 45% 38% 7% 5% 

Developing links 

with private 

companies 13% 43% 25% 13% 5% 

Source: LLEP Sport & Physical Activity Sector Growth Plan VCS Clubs Survey 2016. 

The most commonly referenced challenge was access to funding (70% identifying this as a challenge or 

major challenge), followed by ongoing income generation (65%, which highlights the need for clubs to 

think about how they can generate additional sources of income). Some 62% cited costs of facilities as 
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being a challenge or major challenge, followed by gaining and retaining members (60%). Clubs were 

least concerned about staff costs (as few employed anyone directly) and availability of competition. 

Table VII.6: Key Challenges Facing VCS Clubs in the Next few Years 

 Issue 

Not a 

challenge at 

all 

Not a 

major 

challenge Neutral 

Quite a 

challenge 

Major 

Challenge 

Access to equipment 13% 18% 47% 20% 2% 

Access to facilities 17% 15% 33% 18% 17% 

Access to funding 2% 10% 18% 33% 37% 

Access to qualified 

coaches 13% 20% 27% 30% 10% 

Access to volunteers 3% 8% 43% 38% 7% 

Availability of 

competition 27% 18% 42% 12% 2% 

Condition of facilities 8% 8% 27% 43% 13% 

Cost of facilities 5% 15% 18% 40% 22% 

Financial sustainability 5% 10% 40% 30% 15% 

Gaining/retaining 

members 7% 13% 20% 38% 22% 

Generating ongoing 

income 3% 7% 25% 43% 22% 

Health & safety costs 12% 12% 58% 18% 0% 

Need to relocate 35% 12% 37% 5% 12% 

Other (please specify) 18% 3% 53% 5% 20% 

Promotion/marketing 3% 10% 38% 40% 8% 

Staff costs 38% 12% 42% 7% 2% 

Source: LLEP Sport & Physical Activity Sector Growth Plan VCS Clubs Survey 2016. 

A range of potential options were presented to clubs as a way of generating additional income. The 

most popular measures were to actively recruit new members (79% identifying this as a possible or 

major opportunity), followed by applying for grant funding (76%), increasing fundraising efforts (72%) 

and seeking increased sponsorship (70%). Just 35% of clubs were considering developing new income 

streams, which illustrates that relatively few clubs appear ready to adopt a more commercial approach 

to their day-to-day operation. 
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Table VII.7: Key Planned Measures to Increase Income 

  

Major 

opportunity 

Possible 

opportunity Neutral 

Probably not 

an 

opportunity 

Not an 

opportunity 

at all 

Increasing 

fundraising efforts 10% 62% 17% 5% 7% 

Applying for 

additional grant 

funding 23% 53% 17% 5% 2% 

Seeking increased 

sponsorship 15% 55% 20% 3% 7% 

Actively 

recruiting more 

members 22% 57% 20% 2% 0% 

Increasing 

membership fees 3% 37% 42% 17% 2% 

Hiring out club 

facilities 15% 22% 20% 12% 32% 

Increasing income 

from social 

events 13% 40% 20% 12% 15% 

Increasing charges 

to non-members 3% 20% 40% 10% 27% 

Developing new 

income streams 8% 27% 50% 8% 7% 

Source: LLEP Sport & Physical Activity Sector Growth Plan VCS Clubs Survey 2016. 

The survey also asked respondents what types of business support would most benefit their club’s 

development. Financial support and support for facilities development were regarded as most 

important (58% and 57% respectively identifying this support as being of high importance), followed 

by support for sites and premises (37%) and support for equipment purchase (33%). Networking, 

developing collaborative partnerships, skills and training, and marketing were all viewed as being of 

high importance by fewer than one-quarter of respondents. However, these could make a big 

difference to support club development which could lead to more members and generate income for 

investment, for instance.  

Table VII.8: Importance of Following Types of Business Support Development of 

Club 

  

High 

Importance 

Medium 

Importance 

Low 

Importance 

Financial support (loans/grants) 58% 23% 18% 

Support for sites/premises 37% 33% 30% 

Support for facilities development 57% 25% 18% 

Support for equipment purchase 33% 45% 22% 

Recruitment 30% 38% 32% 

Skills/training of staff/volunteers 22% 57% 22% 
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Table VII.8: Importance of Following Types of Business Support Development of 

Club 

  

High 

Importance 

Medium 

Importance 

Low 

Importance 

Developing collaborative partnerships 22% 55% 23% 

Networking 25% 45% 30% 

Marketing advice 25% 38% 37% 

General business advice 13% 38% 48% 

Source: LLEP Sport & Physical Activity Sector Growth Plan VCS Clubs Survey 2016. 
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Appendix VIII - Work Undertaken 
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Study Objectives 

As outlined in the ITT the objectives of the Growth Plan project were to: 

 Define the sport & physical activity sector, clearly identifying the individual components that make 

up the broad definition and drivers that are influencing its development. 

 Using existing research, datasets and strategies to provide an assessment of the importance of the 

sector in the LLEP area. 

 Identify the issues, barriers, constraints, threats and opportunities for the sector within the LLEP 

area, which would benefit from intervention. 

 Engage with local companies, organisations and other stakeholders to ensure buy in to the 

economic growth plan 

 Provide information for local companies and organisations regarding key issues and opportunities 

with suggested solutions, including the best way to engage with the providers of support 

 Identify skills gaps and recruitment issues and address any mismatches between skills demand and 

supply   

 Identify a series of potential interventions that will seek to address the threats and take advantage 

of the opportunities, developing a sports and physical activity economic plan. 

 Promote innovation in the sector and demonstrate linkages and synergies with the eight LLEP 

priority sectors for which Growth Plans have already been produced. 

Overall our approach combined:  

 Research – a review of existing research in order to make best use of existing data and to utilise 

any other research and consultation already undertaken.  

 Interviews & Consultations – vital in order to build a clear picture of both the issues and 

opportunities, and in creating a consensus around the economic plan and the practicality of 

implementation  

 Co-operation – it was critical throughout this project to work closely with key members of the 

Steering Group, ensuring clear and regular communications at every stage of the project. 
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Growth Plan Development: Key Tasks 

Stage 1: Review of Data  

Definition of the Sport & Physical Activity Sector 

Drawing on the studies into, and data on, the sport & physical activity sector and reviewing definitions 

used (eg. by Sport England, the EU and other organisations) to develop and agree a sport & physical 

activity sector definition for the LLEP42.  

Review of Available Research and Data 

A full review of the existing data and reports was carried out to identify the data/information strands 

relevant to the development of the economic plan and to highlight any gaps, if these exist, in the data 

and information available.  Key research documents included local reports and studies and national 

reports/studies where these are relevant43. 

Sport & Physical Activity Sector Quantitative Analysis 

Using Sport England’s Economic Value of Sport Local Model and supplementing this with additional 

local data where this is available and UK Sport Satellite Account data to provide a quantitative 

assessment of the size, composition and growth (past and projected) of the sector in the LLEP area. 

The sector was split into two strands: “Core” (corresponding to the Sport England Local Model SICs); 

and “Broader” (non-sport SICs which may contain firms producing sport & physical activity related 

output).  

Development of a Company/Organisational Database 

Searches of the MINT company database to identify companies/organisations that operate in the Sport 

& Physical Activity sector. Searches were carried out by SIC (“Core” and “Broader” SICs), postcode 

(ie. LLEP postcodes) and keywords to identify businesses and organisations that are part of the sector. 

In order to identify companies outside the “Core” of the sector that could be assumed with some 

confidence to be a part of the sport & physical activity sector, reviews of company websites (where 

they existed) were carried out and/or short telephone calls made (where contact details were 

available) to identify relevant companies. For those companies for which no website contact details 

were provided, a judgment was made about whether to include the firm in the sector based on the 

description of the firm on the MINT database and any other information available. 

                                                      

42 The process of defining the sector is discussed in Section 3 of the main Growth Plan. 

43 The main documents reviewed are listed in Appendix I. 
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Stage 2: Consultation and Engagement 

Consultation with key Companies and Partners 

A sample of key companies and stakeholders were interviewed individually to identify the key issues, 

challenges, barriers and opportunities currently existing in the sport & physical activity sector. Some 

50 companies and organisations were interviewed on a one-to-one basis. 

Online Sector Surveys 

Two surveys were carried out: one for commercial sport & physical activity businesses and those 

operating in the supply chain; and a survey of voluntary clubs. 

For the business survey, a wide ranging online survey questionnaire was developed for the online 

survey in order to capture information on businesses location and size, company activities, key 

markets, current growth performance, opportunities for – and barriers to – growth, future plans and 

key business support needs. This survey was publicised on LLEP social media and emailshots were sent 

out to those companies for which we had obtained email addresses via our database exercise. The 

survey yielded a very low number of responses, which partly reflects the fragmented nature of the 

sector, the lack of engagement that may firms in the sector have had with the LLEP previously, and 

the fact that there is there is no trade association which could be utilised to publicise the work and 

stimulate demand. Hence, one of the actions arising from the Growth Plan development process is 

that the LLEP and partners will need to continue to publicise the sector and the support available to 

it. 

For the clubs survey, the survey questionnaire sought to capture information on location, size (income 

and employment) and structure, organisation ownership, legal status, age, etc, club activities, staff and 

volunteers, members, facilities, finances and funding sources, relationships in the sport sector, club 

development, and challenges and opportunities. Some 115 clubs completed the survey in full. This 

higher number of responses (compared to the business survey) reflects the higher number of voluntary 

clubs in the area than businesses and the familiarity that clubs have with LRS, which sent out the survey 

on behalf of the LLEP. 

Engagement Workshop 

The final part of the consultation and engagement process was an engagement workshop, based around 

four themes: 1) Size, composition of the Sport & Physical Activity sector; 2) Sport & Physical Activity 

Sector Drivers; 3) Sport & Physical Activity Sector SWOT Analysis; and 4) Actions/Investments 

required to support Sport & Physical Activity sector economic growth. Attendees included private 

companies, professional and amateur sports clubs, representative bodies, entrepreneurs, public sector 
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organisations, business support organisations, research/academic establishments, skills/training 

organisations and LLEP stakeholders. There were 44 attendees in all. Prior to the meeting, a short 

briefing note was produced to inform discussion. 

Stage 3: Prioritisation of Actions 

Analysis of Consultation and Engagement Phase 

A full analysis of the consultation and engagement and data review phases was done. Full SWOT and 

PESTEL analyses were drafted using the information gained on key issues, barriers, challenges and 

opportunities. From this analysis an initial list of strategic priorities was developed for presentation to 

the project team and stakeholders. A series of proposed actions were developed and grouped under 

the LLEP themes of Business, People and Place.  

Prioritisation Workshop 

A list of proposed strategic priorities and actions was presented to key companies and stakeholders 

for further prioritisation. The aim was to create a clear and understandable Growth Plan framework 

that partners and local businesses value and feel comfortable engaging with and supporting. Attendees 

included companies, public sector organisations, professional clubs, research/academic establishments 

and LLEP stakeholders. The purpose of the meeting was to discuss key findings in relation to: 

 Strategic priorities for the sector in the LLEP area for the next 5-10 years 

 Specific investments/initiatives/action that could be funded over the next 5 years. 

Discussion at the meeting sought to answer the following specific questions: 

1. Do you agree with the Sport & Physical Activity Growth Plan Vision? 

2. For each Growth Plan theme (People, Place and Business) in turn: Have we identified the correct 

priorities and actions? Are there any specific actions you would like to see included? 

3. What role are each of you able to play to support and drive forward the sport & physical activity 

sector? 

There were 23 attendees in all. 

Stage 4: Reporting 

Draft and Final Reports 

Based on agreement on the prioritisation phase and with the agreement of the stakeholders and client 

project team, draft and final reports were delivered, setting out the proposed actions based on the 

elements stated in the tender brief, along with a summary Powerpoint presentation. All the actions 
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were clearly aligned with the LLEP’s People, Business and Place themes and where relevant 

demonstrated links to other sector growth plans. 
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